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ABSTRACT 

Google advertising is a form of online advertising that allows businesses to display their ads on Google and 

its advertising network. This study aims to provide a comprehensive overview of Google advertising for 

small business owners.  

The study includes an overview of the different types of Google ads, the benefits of using Google 

advertising, and tips for creating effective Google ads. By understanding the basics of Google advertising, 

small business owners can make informed decisions about whether and how to use this platform to reach 

their marketing goals. 
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Chapter 1: What are Google Ads? 

 
Google Ads is a digital advertising platform developed by Google, advertisers pay to display brief 

advertisements, service offerings, product listings, or videos to web users. It can be targeted to a specific 

audience, and the ads can appear on Google search results pages, on other websites that partner with Google, 

or on mobile apps. Google Ads allows businesses to set a budget for advertising and only pay when people 

click on their ads. It is a pay-per-click (PPC) advertising model, which means that you only pay when 

someone clicks on your ad, rather than paying for impressions or views of your ad. Google Ads can be a 

useful tool for businesses of all sizes to reach new customers and promote their products or services. 
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Chapter 2: How Google Ads work? 
 
Google Ads works by placing brief advertisements, product listings, and service offerings on Google search 

results pages and other websites and apps that partner with Google. When someone searches for a term that 

is related to one of your ads, your ad may appear on the search results page. When someone clicks on your 

ad, they will be taken to your website or a landing page on your website where they can learn more about 

your products or services and take actions such as making a purchase or filling out a contact form. 

To create a Google Ads campaign, you'll need to create an account, set up a campaign, and create one or 

more ads. You'll also need to choose the keywords that you want your ads to be associated with and set a 

budget for your campaign. Google will then show your ads to people who are searching for the keywords 

that you've chosen, or who are browsing websites or apps that are related to those keywords. 

Google Ads uses a bidding system to determine which ads appear on the search results page and in what 

order they appear. When you create a campaign, you'll set a maximum bid, which is the maximum amount 

that you're willing to pay for a click on your ad. Google will then use this bid, along with other factors, to 

determine whether to show your ad and where to place it on the search results page. You'll pay Google each 

time someone clicks on your ad, but your actual cost per click will be based on the bid of the person whose 

ad appears below yours and the quality of your ad. This means that you may end up paying less than your 

maximum bid for a click on your ad. You will never spend more than a specific amount for that ad per day, 

helping you get better sense of how much you should budget for your digital ad campaign. 

 

 Cost-per-click (CPC). How much you pay when a user clicks on your ad. 

 Cost-per-Mille (CPM). How much you pay per 1000 ad impressions. 

 Cost-per-engagement (CPE). How much you pay when a user performs a specific action on 

your ad (signs up for a list, watch a video, etc.). 
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Chapter 3: Types of Google Ads 

 

There are several types of Google Ads campaigns that businesses can use to promote their products or 

services: 

3.1 Search Campaign 

Search campaigns: Search campaigns allow businesses to place ads on the search results pages of 

Google and other search engines when people search for specific keywords. These ads are typically 

text-based and appear above or below the search results. 

 

  
 

 

3.2  Display campaigns  
 

Display campaigns: Display campaigns allow businesses to place banner ads on websites and apps 

that partner with Google. These ads can be targeted to specific audiences based on their interests and 

demographics and can appear in a variety of sizes and formats. 
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3.3 Video campaigns 
 

Video campaigns: Video campaigns allow businesses to place video ads on YouTube and other 

video-sharing platforms. These ads can be targeted to specific audiences based on their interests and 

demographics, and can appear before, during, or after a video. 

 

 
 

 

3.4 Shopping campaigns  
 

Shopping campaigns: Shopping campaigns allow businesses to promote their products on Google 

Shopping, Google's e-commerce platform. These campaigns allow businesses to create product 

listings that include images, prices, and other details about their products. When someone searches 

for a product on Google Shopping, your product listings may appear on the search results page. 
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3.5 App campaigns  
 

App campaigns: App campaigns allow businesses to promote their mobile apps on Google and its 

partner sites and apps. These campaigns can be targeted to specific audiences based on their interests 

and demographics and can be set up to drive installs of your app or to promote in-app actions such 

as purchases or registrations. 

 

By using a combination of these different types of campaigns, businesses can reach a wide range of 

audiences and promote their products or services on the world's largest search engine and its partner sites 

and apps. 
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Chapter 4: Cost of Google Ads 

 

The cost of a Google Ads campaign can vary widely depending on a number of factors, including the 

competitiveness of the keywords that you're targeting, the quality of your ads, the relevance of your website, 

and the target audience that you're trying to reach. In general, businesses should expect to pay anywhere 

from a few cents to several dollars per click on their ads, although the average cost-per-click (CPC) is 

generally a few dollars. 

To set a budget for your Google Ads campaign, you'll need to decide how much you're willing to spend on 

advertising each day, week, or month. You can set a maximum cost-per-click (CPC) bid, which is the 

maximum amount that you're willing to pay for a click on your ad, or you can set a target cost-per-

acquisition (CPA), which is the amount that you're willing to pay for a specific action, such as a purchase or 

a form submission. Google will then use these budget and bidding settings to determine how often to show 

your ads and where to place them on the search results page. 

It's important to keep in mind that the cost of a Google Ads campaign can vary significantly depending on 

the specific industry, market, and target audience that you're trying to reach. Some industries and markets are 

more competitive than others, which can drive up the cost of advertising. It's a good idea to do some research 

and set a budget that is realistic for your business and its goals. 
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Chapter 5: Google Keyword Planner for your ads 

 

Google Keyword Planner is a free tool that is part of the Google Ads platform. It is designed to help 

businesses research and select the best keywords for their Google Ads campaigns. With Keyword Planner, 

you can search for keywords and see how much traffic they are getting, as well as how much they are likely 

to cost. You can also see how competitive different keywords are, which can help you determine which 

keywords are likely to be the most effective for your ads. 

To use Keyword Planner, you'll need to have a Google Ads account. Once you have an account, you can 

access Keyword Planner by going to the "Tools" menu and selecting "Keyword Planner." From there, you 

can enter a keyword or a group of keywords that are related to your business, and Keyword Planner will 

show you data on the average monthly searches for those keywords, as well as estimates on the cost-per-

click (CPC) and competition level for those keywords. 

Keyword Planner can be a valuable tool for businesses of all sizes, as it can help you understand which 

keywords are the most popular and valuable for your industry, and how much you can expect to pay for 

them. By using Keyword Planner, you can make informed decisions about which keywords to target in your 

Google Ads campaigns and set a budget that is appropriate for your goals. 
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Chapter 6: How to advertise on Google 

 

To advertise on Google for the first time, you'll need to create a Google Ads account and set up a campaign. 

Here are the steps you can follow: 

1. Go to the Google Ads homepage (https://ads.google.com/) and click on the "Start now" button. 

 

2. Sign in to your Google account or create a new one if you don't have one already. 

 

3. Follow the prompts to set up your Google Ads account. You'll need to provide some basic 

information about your business, including your business name, website, and contact information. 

 

4. Once your account is set up, you'll need to create a campaign. To do this, click on the "+" button in 

the upper-right corner of the screen and select "New campaign." 

 

5. Choose the type of campaign that you want to create. There are several types to choose from, 

including search campaigns, display campaigns, and video campaigns. Select the one that best fits 

your goals and target audience. 

 

6. Set up your campaign settings, including your budget, targeting options, and ad delivery schedule. 

 

7. Create your ads. You'll need to create at least one ad for each campaign that you create. To do this, 

click on the "Ads & extensions" tab and then click on the "New ad" button. Follow the prompts to 

create your ad, including writing your ad copy and selecting your target keywords. 

 

8. Review and launch your campaign. Once you have created your ads and set up your campaign, 

you'll need to review your campaign settings and make any necessary adjustments. When you're 

ready to launch your campaign, click the "Save and finish" button. Your ads will start running as 

soon as your campaign is approved by Google. 

It's a good idea to spend some time researching and planning your Google Ads campaign before you start 

creating your ads. This can help you make sure that your campaign is set up for success and that you're 

targeting the right audience and keywords. You may also want to consider seeking the help of a Google Ads 

professional if you're new to the platform or if you have a complex campaign in mind. 
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Chapter 7: Conclusion 

 

Google Ads can be a powerful tool for businesses of all sizes to reach new customers and promote their 

products or services. By placing ads on Google search results pages and other websites and apps that partner 

with Google, businesses can reach a targeted audience of people who are searching for the products or 

services that they offer. 

The effectiveness of a Google Ads campaign can be measured by a number of different metrics, including 

the number of clicks on your ads, the number of conversions (such as purchases or form submissions) that 

are generated by your ads, and the overall return on investment (ROI) of your campaign. You can use these 

metrics to track the performance of your campaign and make adjustments as needed to improve its 

effectiveness. 

It's important to keep in mind that the results of a Google Ads campaign can vary widely depending on the 

specific industry, market, and target audience that you're trying to reach. Some businesses may see high 

levels of success with Google Ads, while others may not see as much return on their investment. It's a good 

idea to set clear goals for your campaign and to monitor your results closely to determine what is and isn't 

working for your business. 

Overall, Google Ads can be a valuable tool for businesses looking to reach new customers and promote their 

products or services online. By setting a budget, targeting the right audience, and creating effective ads, 

businesses can use Google Ads to drive traffic and conversions from the world's largest search engine. 
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