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, 

Cap
ital

 and 

Rev
enu

e 

item
s; 

Ge
ner

ally
 

Ac
cep

ted
 

Ac
cou

ntin
g 

Pri
nci

ple
s, 

Im
po

rta
nce

, 

Sco
pe and 

lim
itat

ion
s of

 
fina

nci
al 

acc
oun

ting
. 

Ac
cou

ntin
g 

Co
nce

pts
 and 

Pri
nci

ple
s: 

A
n 

int
rod

uc
tio

n; 

Me
ani

ng 

of
 

fin
anc

ial 

Ac
cou

ntin
g; 

Ac
cou

ntin
g as

 
an

 
Inf

orm
atio

n 

Sys
tem

; 

Un
it 

I 
dif

fer
en

t 
rat

ios
. 

to
 

dis
cu

ss how 

to
 

ana
lyz

e the 
var

iou
s 

fin
an

cia
l 

sta
tem

en
ts ofa 

com
pan

y to
 

est
im

ate
 

Cas
h 

flow
s and 

acc
ou

nti
ng

 

boo
ks and 

Sta
tem

en
ts for 

dec
isio

n 

ma
kin

g 

pro
ce

ss.
An

oth
er 

ob
jec

tiv
e of

 
this 

cou
rse

 1S
 

pra
cti

ce
s of

 
fin

an
cia

l and 

M
an

ag
em

cn
t 

Ac
co

un
tin

g, as
 

well
 as

 
to

 
des

cri
be how 

to
 

ma
int

ain
 

de
cis

ion
-m

ak
ing

. This
 

Co
urs

e will also
 

hclp
 the 

stu
den

t with
 the 

bas
ic 

con
cep

ts.,
 

sta
nd

ard
s and 

ma
na

ge
rs use 

whe
n 

ma
kin

g 

int
ern

al 

de
cis

ion
s and 

Cou
rse 

Ob
jcc

tiv
es:

 M
an

ag
ers

 
Ac

co
un

tin
g for 

70
01

12
 60

 

20
 Sem 

100 

3 

Sem 

20
 

As
sig

nm
en

t Qu
iz/ 

3 

End Mid 

Int
ern

al 

Lea
rnin

g 
Ex

ter
na

l 

Th
eor

y 

Pr
es

en
tat

ion
/S

elf
 

Pr
oje

ct/
Int

ern
sh

ip/
 L

T
 P 

Cod
e 

Su
bje

ct 

Hou
rs per 

wee
k M

ax
im

um
 

Ma
rks

 
Al

lot
ted

 

To
tal 

Ma
rks Co

nta
ct 

Cr
ed

its
 To

tal 

Su
bje

ct 
Nam

e Jiw
aji 

Un
ive

rsi
ty,

 

Gw
alio

r, MP) 

(A
 

Go
vt. 

Aid
ed 

UGC
 

Au
ton

om
ou

s 

&
 

NA
AC 

Ac
ere

dit
ed

 

In
sti

tut
e 

Bho
pal 

un
de

rst
an

d how this 

co
ntr

ast
s with

 

ex
ter

na
l 

The aim of
 

the 
cou

rse
 is

 
to

 
give

 

stu
den

ts an
 

un
de

rst
an

din
g of

 
the 

acc
ou

nti
ng

 

tec
hn

iqu
es 

whi
ch 

and 

Af
flia

ted
 to

 
R.G

.P.
V.

, 
GW

AL
IO

R 

MA
DH

AV
 

IN
ST

IT
UT

E O
F 

TE
CH

NO
LO

GY
 &

 
SC

IE
NC

E, 
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5.
 

Pa
nd

ey,
 

1.M
.. 

*F
ina

nc
ial

 

M
an

ag
em

en
t'",

 

Vik
as 

pu
bli

sh
ing

 

hou
se Pvt.

 

Ltd.
 

4.
 

Ma
nua

ls of
 

In
sti

tut
e of

 
Ch

art
erc

d 

ac
co

un
tan

ts of
 

Ind
ia 

(IC
A)

, New De
lhi 

3.
 

Hill 
pu

bli
cat

ion
. Ha

nif and 
M

uk
he

rje
c, 

"F
ina

nc
ial

 and 

ma
na

ge
me

nt 

ac
co

un
tin

g"
, 6th 

ed
itio

n, Tata
 

Me
ora

w 

2.
 

Ra
jas

ck
ara

n, V
. 

and 

La
lith

a R
. 

"F
ina

nc
ial

 

Ac
co

un
tin

g"
 

Pea
rso

n 

pu
bli

ca
tio

n. 

1.
 

Po
rw

al, L.S,
 

"A
cc

ou
nti

ng
 

the
ory

 and 
pra

cti
ce

s" 9th 
ed

itio
n, Tata

 

Mc
Gra

w Hill
 

pu
bli

ca
tio

n. 

Su
gg

es
ted

 

Tex
t 

&
 

Re
fe

re
nc

e 

Bo
ok

s: 

4.
 

Un
de

rst
an

da
nd

 

an
aly

zc
di

ffe
re

nt
 

co
mp

on
en

ts of
 

fina
l 

acc
ou

nts
. 

3.
 

un
de

rst
an

d 

ex
ter

na
l and 

int
ern

al 

use
rs of

 
ac

co
un

tin
g and 

fin
an

cia
l 

in
fo

rm
ati

on
. 

2.
 

un
de

rst
an

d the 

va
rio

us
 

so
urc

es of
 

ac
co

un
tin

g 

in
fo

rm
ati

on
. 

Bo
ok

-k
ee

pin
g and 

Fin
an

cia
l 

Ac
co

un
tin

g. 

1.
 

pro
vid

e 

a 
bas

ic 

cO
ve

rag
e of

 
ac

co
un

tin
g 

co
nc

ep
ts.

 

tec
hn

iqu
es

 of
 

Do
ub

le 

ent
ry 

sys
tem

 o Jiw
aji

 

Un
ive

rsi
ty,

 

Gw
ali

or,
 

MP) 

(A
 

Go
vt.

 

Ai
ded

 

UGC
 

A
ut

on
om

ou
s 

&
 

NA
AC

 

Ac
cre

di
ted

 

In
sti

tu
te 

Af
Gi

ate
d to

 
R.

G.
P.V

., 

Bh
op

al ane 

M
AD

HA
V 

IN
ST

IT
UT

E O
F 

TE
CH

NO
LO

GY
 

&
 

SC
IE

NC
E,

 

GW
AL

IO
K 
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2.
 

use 
tech

niq
ues

 for 
opt

imi
zin

g the 
pro

duc
tion

 

pro
cess

 of
 

serv
ices

 and 
good

s 

1.
 

Jear
n the role and 

rele
van

ce 

of
 

O
M

 
in

 
org

ani
zati

ons
 and 

soc
iety

 

Stu
den

ts are Co
ur

se
 

O
ut

co
m

es
: 

Gre
en 

op
era

tio
ns 

ma
na

ge
me

nt.
 

Ma
inte

nan
ce 

Ma
nag

em
ent

, 

Wa
ste 

Ma
nag

em
ent

; 

Me
asu

ring
 and 

Imp
rov

ing
 the 

Op
era

tion
s 

Pro
ces

ses
; Unit

 V
 

con
cep

ts; 
Qua

lity 
Con

trol
 Sup
ply

 

Cha
in 

Ma
nag

em
ent

: 

Int
rod

uct
ion

 and 

con
cep

ts; 

Pro
jec

t 

Ma
nag

em
ent

: 

Int
rod

uct
ion

 and 

Pro
duc

tion
 

Pla
nni

ng and 

Co
ntro

l: 

Int
rod

uct
ion

, 

me
ani

ng,
 

imp
ort

anc
e, 

obj
ect

ive
s; 

Cap
aci

ty 

Pla
nni

ng:
 Un
it I

V
 

Ma
ter

ial 
han

dli
ng

, 

Ma
ter

ial 
Ma

nag
em

ent
 

Sys
tem

s, ABC 

Cla
ssi

fic
atio

n, EOQ
, 

Pro
duc

tion
 

Qu
ant

ity 

Mo
del;

 

Ma
teri

al 

req
uir

em
ent

 

pla
nni

ng:
 

Un
it III Lay

out
 

Pro
ces

s 

Des
ign and 

Pla
nni

ng:
 

Fac
ility

 

Pla
nni

ng:
 

De
sig

nin
g the 

Fac
ility

 

Loc
atio

n and 
Lay

out
: 

Typ
es of

 

Pla
nni

ng and 

De
sig

nin
g the 

Pro
du

cts
/Se

rvi
ces

: 

Se
rvi

ces
v/s

 

ma
nuf

act
uri

ng.
 

Pro
duc

ts v/s 
Ser

vic
es,

 

PLC
: Un

it I
I 

and 
dec

isio
ns of

 
Op

era
tio

ns 

Ma
nag

er, 

Op
era

tio
ns 

as
 

Co
mp

etit
ive

 

Ad
van

tag
e, 

His
tory

 of
 

O
M

 

Pro
du

cti
vit

y, 

Ef
ici

en
cy

 and 

Ef
fec

tiv
en

ess
; 

Inp
ut/

ou
tpu

t 

tra
ns

for
ma

tio
n; 

Im
po

rta
nce

 of
 

OM, 

Fu
nct

ion
s 

Int
rod

uc
tio

n o
f 

Op
cra

tion
s 

Un
it 

I 
op

era
tio

na
l 

ac
tiv

itic
s, and of

 
the 

me
tho

ds 

whi
ch 

ena
ble

 

tak
ing

 the best
 

po
ssi

ble
 

alt
ern

ati
ve

 

dec
isIO

n. ISS
ues

 in
 

the 

op
era

tio
na

l 

en
vir

on
me

nt of
 

any 

org
an

iza
tio

n, of
 

the 
var

iou
s 

de
cis

ion
s 

inv
olv

ing
 the 

ind
us

trie
s. 

Fu
rth

er.
 the aim of

 
this 

cou
rse 

is
 

to
 

dev
elo

p 

un
de

rst
an

din
g of

 
the 

stra
teg

ic and 

fun
cti

on
al 

Co
urs

e 
Ob

jcc
tiv

es
: 

70
01

13
 

M
an

ag
en

me
nt 

Op
era

tio
ns

 60
 Sem

 

20
 Sem

 

100 

End 

20
 

As
sig

nm
en

t Qu
iz/ 

3 

Mid 

In
ter

na
l 

Le
arn

ing
 

Ex
ter

na
l 

Th
eo

ry 

Pr
es

en
tat

ion
/S

elf
 

Pro
jec

t/In
ter

nsh
ip/

 

P 

Co
de Su
bje

ct 
Sub

jec
t 

Nam
e 

M
ax

im
um

 
Ma

rks
 

AI
lot

ted
 

To
tal 

Ma
rks Hou

rs per 
wee

k Co
nta

ct 

Cr
ed

its To
tal 

Jiw
aji

 

Un
ive

rsi
ty,

 

Gw
ali

or,
 

MP) 

(A
 

Gov
t. 

Aid
ed 

UGC
 

Au
ton

om
ou

s 

&
 

NA
AC 

Ac
cre

dit
ed

 

In
sti

tut
e 

MA
DH

AV
 

IN
ST

IT
UT

E O
F 

TE
CH

NO
LO

GY
 

&
 

SC
IE

NC
E, 

GW
AL

IO
K 

exp
ect

ed to
: 

Qu
ant

itat
ive

: 

Inv
ent

ory
 

Ma
nag

em
ent

: 

Typ
es of

 
inv

ent
ori

es and 

dem
and

s, 

Inv
ent

ory
 

cos
ts, 

Inv
ent

ory
 

For
eca

stin
g and its 

typ
es, 

For
eca

stin
g time

 

hor
izo

ns,
 

Me
tho

ds of
 

Fo
rec

ast
ing

: 

Qu
alit

ativ
e and 

Fu
nct

ion
 and 

Op
era

tio
ns 

Ma
nag

em
ent

; 

Sco
pe and 

Im
po

rta
nc

e 

ofO
M:

 

too
ls and 

tec
hn

iqu
es uscd

 in
 

tak
ing

 

de
cis

ion
s in

 
op

era
tin

g and 

co
ntr

oll
ing

 the 
pro

du
cti

on
 and 

ser
vic

e 

The 

cou
rse

 is
 

ori
cn

ted
 to

 
fam

ilia
riz

e the 
stu

de
nts

 

with
 

fun
da

me
nta

ls of
 

Op
era

tio
ns

 

M
an

ag
em

en
t, and 

Af
fili

ate
d t

o 
R.G

.P.
V.

, 

Bho
pal and 
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Hil
l 

10. 
Shr

ocd
er 

(20
09)

, 

Op
era

tion
s 

Ma
nag

em
ent

: 

Co
nte

mp
ora

ry 

Co
nce

pts
 and 

Cas
es, Tata

 

Me
uraw

 

9.
 

Ma
had

eva
n 

(20
07)

, 

Op
era

tion
s 

Ma
nag

em
ent

: 

The
ory

 and 
Pra

ctic
e, 

Pea
rso

n 

Ed
uca

tion
. 

Indi
a 

Pr
en

tic
e-

H
al

l 
8.

 
Kr

aje
ws

ki, 

Rit
zm

an,
 

Ma
lho

tra 

(20
07)

, 

Op
era

tio
ns 

Ma
nag

em
ent

: 

Pro
ces

ses
 and 

V
 

alue
 

Cn
as 

7.
 

Kla
ssc

n&
 

Ma
nor

 
6.

 
Por

ter.
 A

. 
(20

11)
, 

Op
era

tio
ns 

Ma
nag

em
ent

, 

Ven
tus 

Pu
bli

shi
ng

 

5.
 

He
ize

r, 
4.

 
Cha

se.,
 

Jac
ob, 

Aq
uila

no,
 

Ag
arw

al 

Ser
vic

e 
Ap

pro
ach

. 
Ce

nga
ge 

Tata 

Me
Gra

w-H
ill Eva
ns 

&
 

Co
llie

r 

(20
07)

, 

Op
era

tion
s 

Ma
nag

em
ent

: 

3.
 

Bha
t. S.

 
(20

11)
, 

Pro
duc

tion
 &

 
Op

era
tio

ns 

Ma
nag

em
ent

, 

Him
ala

ya 

Pu
bli

shi
ng

 

Hous
 

In
ter

na
tio

na
l 

Pu
bl

ica
tio

n. 
2.

 

S.
 

Ani
l 

Ku
ma

r and N
. 

Sur
esh

 

(20
08)

, 

Pro
du

cti
on

 &
 

Op
era

tio
ns 

M
an

ag
em

en
t, New 

h 

1.
 

Ru
sse

ll and 
Tay

lor 

(20
09)

, 

Op
era

tio
ns 

Ma
nag

em
ent

 

alon
g the 

Su
gg

est
ed

 

Tex
t &

 
Re

fer
en

ce
 

Bo
oks

: fun
cti

on
al 

arc
as 

wit
hin

 the 
org

an
iza

tio
n and with

 its 
ext

ern
al 

en
vir

on
me

nt.
 

4,
 

de
scr

ibe
 the 

bo
un

da
rie

s of
 

an
 

op
era

tio
ns 

sys
tem

, 

3.
 

un
de

rst
an

d the 
var

iou
s 

con
cep

ts of
 

O
M

 

and thei
r 

pra
ctic

al 

ap
pli

ca
tio

ns
 

and 
rec

og
niz

e 

Af
fili

ate
d 

&
 

Gov
t. 

Jiw
aji 

Un
ive

rsi
ty,

 

Gw
alio

r, MP) MA
DH

AY
 

IN
ST

IT
UT

E O
F 

TE
CH

NO
LO

GY
 &

 
sC

IE
NC

E, 

GW
AL

IO
k 

(20
07)

, 

Cas
es in

 
Op

era
tion

s 

Ma
nag

em
ent

, Sage
 

Pu
bli

she
rs 

Ren
der

, 

Jag
adc

esh
 

(20
09)

, 

Op
era

tio
ns 

Ma
nag

em
ent

, 

Pea
rso

n 
Ed

uca
tio

n. Indi
a 

(20
08)

, 

Op
era

tion
s 

Ma
nag

em
ent

 for 
Co

mp
etit

ive
 

Ad
van

tag
e. 

A
n 

Int
egr

ate
d 

Goo
ds and 

Sup
ply

 
Cha

in, Wie
y 

its 

inte
rfac

es with
 

oth
er 

Aid
ed 

UGC
 

Au
ton

om
ou

s 

NAA
C 

Ac
cre

dit
ed

 

In
sti

tut
e to

 
R.G

.P.V
., 

Bho
pal and 

(A
 

G
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5.
 

Appl
y 

opti
miz

ing 

tech
niqu

es in
 

com
petit

ive strat
egy 

in
 

diffe
rent

 

mark
ets. 4.

 
Lear

n in
 

deta
il the 

crea
tion

 and 

sust
aina

bili
ty of

 
diff

eren
t 

mar
kets

. 3.
 

Dis
ting

uish
 the 

imp
orta

nce
 of

 
cos

ting
, 

pric
ing and its 

rela
tion

 with 

dem
and and 

sun
nly 2.

 

Dif
fere

ntia
te 

betw
een

 

con
sum

er 

beh
avio

ur and 
mar

ket 

beh
avio

ur. Afte
r 

com
plet

ing the 
cou

rse,
 a 

stud
ent will be

 
able 

to
 

1,
 

Und
erst

and
 the 

eco
nom

ic basi
s for 

bus
ines

s 

cha
ract

eris
tics

 and 
mar

ket 

imp
erfe

ctio
ns. Co

urs
e 

Ou
tco

me
s: pric

ing 

-
Gen

eral
 

con
side

ratio
ns 

in
 

Pric
ing and Pric

e 

For
ecas

ting
. 

Pric
ing over

 Life cycl
e of

 

Pro
duc

t, 

Pub
lic Uili
ty Rate

 

Reg
ulat

ion 

Mu
ltipr

odu
ct 

pric
ing,

 

Tra
nsfe

r 

Stra
tegy

 

:Pri
cing

 

Pra
ctic

es and 

Stra
tegi

es 

-
Adv

ance
d 

Top
ics 

in
 

Pric
ing 

The
ory:

 

pea
k-L

oad
 

pric
ing

, 

The
ory and 

Com
peti

tive
 

Stra
tegy

 -
Reg

ulat
ion,

 

Pub
lic 

Goo
ds, and 

Ben
efit-

Cos
t 

Ana
lysi

s, 

Pric
ing 

Com
peti

ng Wit
hin 

Mar
ket&

 

Pric
ing 

Stra
tegy

 

Perf
ect 

Com
peti

tion
 � 

Mo
nop

oly 

-
Olig

opo
ly 

-
Gam

e 

Un
it 

V
 Inpu

t -
Isoq

uan
ts and 

Iso
-co

sts 

-
Ret

urn
s to

 
Sca

le 

-
Est

ima
tion

 of
 

Pro
duc

tion
 

fun
ctio

n. 

Pro
duc

tion
 

An
alys

is: 

Fac
tors

 of
 

pro
duc

tion
 or

 
inpu

ts 

� 
Pro

duc
tion

 

Fun
ctio

n 

-
Typ

es: 

Ret
urn

s to
 

an
 

Unit
 IV

 and 
Sco

pe-

Est
ima

tion
 of

 
Cost

 
fun

ctio
n 

� 
Rev

enu
e and 

Bre
ak-E

ven
 

An
alys

is 

Eco
nom

ies 

of
 

Scal
e and 

Com
peti

tive
 

Stra
tegy

 -
Eco

nom
ies 

of
 

Scop
e -

Sou
rces

 of
 

Eco
nom

ics 

of
 

Sca
le 

Cost
 and 

Rev
enu

e 

An
aly

sis Typ
es of

 
Cos

ts 

-
Sho

rt run and Long
 run cost and 

outp
ut 

rela
tion

shi
p 

Uni
t III 

Esti
mat

ion and 

For
eca

stin
g: 

Sur
vey

/qu
alita

tive
 and 

Sta
tist

ica
l/ 

qua
ntit

ativ
e 

Me
thod

s. 

Ela
stic

ity- Inco
me 

Ela
stic

ity 

-
Cro

ss-e
lasti

city
 � 

Adv
ertis

ing 

Ela
stic

ity 

-
Sup

ply 

Ela
stic

ity.
 

Dem
and 

Sup
ply 

Fun
ctio

n 

-
Dem

and and 

Sup
ply 

Equ
ilib

rium
, 

Dem
and 

Ela
stic

ity 

Me
asur

eme
nts:

 Pric
e 

Dem
and

 

Ana
lysi

s 

Forc
e of

 
Dem

and
 -

Typ
es of

 
Dem

and
 -

Dem
and

 

Fun
ctio

n 

-
Forc

e of
 

Sup
ply Un

it I
I 

dec
isio

n 

ma
kin

g 

too
ls; 

Goa
ls of

 
the firn

 and 

Alt
ern

ate
 

The
orie

s of
 

Firm
. 

Fun
dam

ent
al of

 
Eco

nom
ics and 

The
orie

s of
 

Firm
, 

Bas
ic 

Co
nce

pts 

of
 

Eco
nom

ics 

-
Eco

nom
ics 

as
 

Un
it 

I 
Ma

rke
ting

. 

Fin
anc

ial 

Ma
rke

ts, 

Inv
ent

ory
 

Ma
nag

em
ent,

 

Op
tim

iza
tion

 in
 

hum
an 

res
our

ces
. 

Mar
ket 

Co
ndi

tion
s. 

Pric
ing

, and 
faci

ng 

com
pet

itio
n. Thu

s, 

form
ing the 

fou
nda

tion
 for 

spe
cia

lizi
ng 

in
 

T
o 

teac
h and 

dev
elo

p 

skil
ls in

 
app

lyin
g 

cco
nom

ic jdea
s to

 
take 

dec
isio

ns 

thro
ugh

 

stra
teg

ies
 

reg
ara

in 

Co
urs

e 
Ob

jec
tiv

es:
 

70
01

14
 

Ec
on

om
ic

s 
M

an
ag

er
ial

 60
 

20
 Sem

 

Sem
 

100 

End 

As
sig

nm
en

t 
20

 Qu
iz/ 3 Mid 

In
ter

na
l 

Le
arn

ing
 

Ex
tern

al 

The
ory

 

Pre
sen

tati
on/

Sel
f 

Pro
ject

/Int
ern

ship
 

Cod
e Sub

ject
 

Sub
ject

 
Nam

e 

M
ax

im
um

 
Ma

rks
 

Al
lot

ted
 Tot
al 

Mar
ks Hou

rs per 
we

ek 
Co

nta
ct 

Cre
dits

 Tot
al 

Af
fili

ate
d Aid

ed 

Jiw
aji 

Un
ive

rsi
ty,

 

Gw
alio

r, MP) MA
DH

AV
 

IN
ST

IT
UT

E O
F 

TE
CH

N0
LO

GY
 

&
 

SC
IE

NC
E, 

GW
AL

IO
K 

UGC
 

Au
ton

om
ou

s 

&
 

NAA
C 

Ac
cre

dit
ed

 

In
sti

tut
e to

 

R.G
.P.V

., (A
 

Gov
t.. 

Bho
pal and
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3.
 

Be
san

ko.
 D

 
et

 
al, 

Pu
bl

ic
at

io
n.

 
2.

 

Ko
uts

oy
ian

nis
, 

(20
10)

. 

Mo
derm

 

Mic
ro 

Ee
ono

mi
cs.

 

Int
ern

ati
on

al 

edi
tio

n. 

Ma
cm

ila Su
gg

es
ted

 

Tex
t &

 
Re

fer
en

ce
 

Bo
ok

s: 

cd
itio

n, 
Ce

ng
ag

eL
ca

rn
in

gs
. 

1.
 

W
illi

am
 J

. 

Aff
iliat

ed 

(A
 

Gov
t. 

Aid
ed 

Jiw
aji 

Un
ive

rsi
ty,

 

Gw
alio

r, MP) MA
DH

AV
 

IN
ST

IT
UT

E O
F 

TE
CH

NO
LO

GY
 

&
 

SC
IE

NC
E,

 
GW

AL
O 

(20
13

), 

Ec
on

om
ics

 of
 

Str
ate

gy
, 6th 

edi
tio

n. 

WV
iley

 

Ind
ia 

Ed
itio

n. 

Ba
um

ol, Alan
 S

. 

Bli
nde

r, 

(20
16)

, 

Mic
ro 

Fc
on

om
ics

 -
Pr

inc
ipl

es and 

po
licy

" 

UGC 

Au
ton

om
ou

s 

&
 

NA
AC

 

Ac
cre

dit
ed

 

In
sti

tut
e 

to
 

R.G
.P.V

., 

Bho
pal and 
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Org
aniz

atio
nal 

Cul
ture

, 

Ma
nag

ing 

Cul
tura

l 

Div
ersi

ty, 

Org
aniz

atio
nal cha
nge

: 

App
roac

hes,
crea

ting
 

Org
aniz

atio
n 

stru
ctu

re, 

Org
aniz

atio
nal desi

gn and 

emp
loye

e 

beh
avio

ur, new 

des
ign 

opt
ion

s. 

Uni
t 

V
 

Con
flic

t 

Man
agem

ent 

App
roac

hes,
 

Neg
otia

tion
s. 

Co
nfli

cts:
 

De
fini

tion
 and 

Me
anin

g, 

Sou
rces

 of
 

Co
ntli

ct, The 

con
flic

t 

pro
ces

s, 

Typ
es of

 
con

flic
t, 

Lea
der

ship
: 

Lea
der

ship
 

styl
es and 

The
orie

s, 

Lea
ders

 v/s 

Ma
nag

ers,
 

Me
nto

ring
, 

Pow
er and 

Pol
itic

s, 

Un
it I

V
 

com
mun

icat
ion,

 

Org
aniz

atio
nal 

com
mun

icat
ion,

 

Co
ntro

l, 

Joh
ari 

win
dow

 and 

Tra
nsa

ctio
nal 

ana
lys

is. 

team
 

pla
yer

. 

Com
mu

nica
tion

: 

Fun
ctio

ns and 

pro
ces

s, 

Dir
ecti

on 

of
 

com
mu

nica
tion

, 

Inte
rpe

rso
nal

 

Dif
fere

nce
 

betw
een

 

team
s and 

gro
ups

, 

Typ
es of

 
team

ns, 

cre
atin

g 

effe
ctiv

e team
, 

turn
ing

 

ind
ivid

ual
 in

 

tech
niq

ues
, 

Em
erg

enc
e of

 
info

rma
l 

lead
ers and 

wo
rkin

g 

nor
ms.

 

Team
 

bui
ldin

g: 

Imp
orta

nce
 of

 
Tea

ms,
 

Gro
up 

Dyn
ami

cs: Sta
ges

 of
 

grou
p 

dev
elop

men
t: The 

Fiv
e-st

age
 

mod
el, Gro
up 

Dec
isio

n 

Mak
ing and 

Un
it III 

Em
otio

nal
 

Inte
llig

enc
e. 

Per
cep

tion
s, 

Mo
tiva

tion
, 

Mo
tiva

tion
: from

 

con
cep

ts to
 

app
lica

tion
s. of

 
lea

rne
rs, 

lea
rnin

g 

pro
ces

s, 

lea
rnin

g 

the
orie

s, 

Per
cep

tion
, 

Att
itud

e, 

Em
otio

ns, 

Val
ues

, and 

Per
son

alit
y, the 

My
ers-

Bri
ggs

 type
 

ind
ica

tor,
 and the Big Five

 

Per
son

alit
y 

Mo
del,

 

Lea
rni

ng:
 

Typ
es 

Un
it I

I 
Imp

orta
nce

 of
 

OB, 

Ele
me

nts 

of
 

OB, 

Mo
dels

 of
 

OB, 

Lim
itat

ion
s of

 
OB. 

De
fini

tion
, 

Nat
ure

, 

Dis
cip

line
s 

Con
trib

utin
g to

 
OB, 

Evo
luti

on 

of
 

OB, 

Ass
um

ptio
ns, Sco

pe and 

Un
it 

I 

5.
 

T
o 

dev
elo

p an
 

und
ers

tan
din

g of
 

the 
dyn

am
ics 

of
 

cha
nge

 in
 

org
ani

zat
ion

s 

org
ani

zat
ion

al 
effe

ctiv
ene

ss 
4.

 
T

o 

dev
elo

p an
 

und
ers

tan
din

g of
 

the 

stru
ctu

re and 

des
ign

 of
 

org
ani

zat
ion

s and the
ir role

 in
 

3.
 

T
o 

und
ers

tan
d the 

gro
up 

dyn
am

ics and 

Lea
der

shi
p in

 
the 

Or
gan

iza
tion

 

co
nt

ex
t. 

2.
 

T
o 

dev
elo

p 

ski
lls to

 
dee

ply
 

ana
lyz

e 

hum
an 

beh
avi

or and 

app
ly the 

lea
rnin

g to
 

org
ani

zat
ion

al 

1.
 

T
o 

pro
vid

e 

a 
basi

c 

kno
wle

dge
 of

 
imp

ort
ant

 

the
orie

s 

rela
ting

 to
 

org
ani

zat
ion

al 

beh
avi

or; 

ma
nag

ers
 

per
son

ally
 and with
 

oth
ers

. 

Spe
cifi

c 

lea
rni

ng 

obj
ect

ive
s for this 

cou
rse are as

 
foll

ow
s: of

 
ind

ivi
du

als
 and 

gro
ups

 in
 

org
ani

zat
ion

s 

ena
blin

g them
 to

 
fun

ctio
n mor
e 

eff
ect

ive
ly 

in
 

the
ir 

role
s ds

 

The 

ob
jec

tiv
e of

 
this

 

cou
rse

 is
 

to
 

pro
vid

e 

stu
den

ts 

wit
ha bet
ter 

und
ers

tan
din

g of
 

beh
avi

our
al 

pro
ces

ses
 

Co
urs

e 
Ob

jec
tiv

es
: 

70
01

15
 

B
eh

av
io

ur
 

Or
ga

niz
ati

on
al 

60
 

20
 Sem

 

Sem
 

Mid
 

20
 

A
ss

ig
nn

en
t Qu

iz/ 

100 

End 

3 

3 

In
te

rn
al

 

Le
arn

ing
 

Ex
ter

na
l 

Th
eor

y 

Pre
sen

tati
on/

Sel
f 

Pro
jec

t/In
tern

shi
p/ 

L
 T
 P 

Cod
e 

Su
bje

ct 

Su
bje

ct 
Nam

e 

M
ax

im
um

 
Ma

rks
 

Al
lot

ted
 

Ma
rks

 To
tal 

we
ek Ho

urs
 per Co
nta

ct 

Cre
dits

 Tot
al 

- (A
 

Go
vt. 

Ai
ded

 

UGC
 

Au
to

no
m

ou
s 

&
 

NA
AC

 

Ac
ere

di
ted

 

In
sti

tu
te 

Af
fil

iat
ed

 to
 

R.
G.

P.
V.

, 

Bn
opa

 

Jiw
aji 

Un
ive

rsi
ty,

 

Gw
ali

or,
 

MP) M
AD

HA
V 

IN
ST

IT
UT

E O
F 

TE
CH

NO
LO

GY
 

&
 

SC
IE

N
C,

 

GW
AD
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7.
 

Und
erst

and
ing OB, Uday

 

Pare
ek 

6.
 

Org
aniz

atio
nal 

Beh
avio

ur, M
N

 

Mis
hra 

5.
 

Org
ani

zati
ona

l 

Beh
avi

our
, K

 
Ash

wat
hap

pa 

4.
 

Org
aniz

atio
nal 

Beh
avio

ur, 

Step
hen

 

Rob
ins,

 

Tim
othy

 

Judg
e, 

Neh
arik

aVo
hra 

3.
 

Org
aniz

atio
nal 

Beh
avio

ur, Fred
 

Lut
han

s 

2.
 

Org
ani

zati
ona

l 

Beh
avi

our
, 

Nel
son

 &
 

Qui
ck 

1.
 

Org
ani

zati
ona

l 

Beh
avi

our
, 

Rob
ins 

Sug
ges

ted
 Tex
t and 

Re
fere

nce
 

Boo
kS:

 

org
ani

zat
ion

al 
cha

nge
. beh

avi
our

 in
 

ord
er to

 
ach

iev
e 

org
ani

zat
ion

al goa
ls. 

4.
 

T
o 

ev
alu

ate
 beh

ave
 in

 
org

an
iza

tio
na

l 

cul
tur

e at
 

larg
e. 

3.
 

T
o 

ana
lyz

e the role of
 

ind
ivid

ual
s, 

gro
ups

, 

ma
nag

ers and 

lead
ers 

in
 

infl
uen

cin
g hoW 

5.
 

T
o 

ela
bo

rat
e the 

cha
llen

ges
 in

 
sha

pin
g 

orga
niza

tion
al 

beh
avio

r, 

orga
niza

tion
al 

cult
ure and 

ma
nag

ers
, 

lea
der

s and the 
org

an
iza

tio
n. 

2.
 

T
o 

und
ers

tan
d the 

imp
lica

tion
s of

 
org

ani
zat

ion
al 

beh
avi

or from
 the 

per
spe

ctiv
es of

 
cm

plo
yee

s 
peop

le 

T
o 1.
 

or
ga

niz
ati

on
al 

be
ha

vio
r in

 
an

 
Or

ga
niz

ati
on

al 

set
tin

g. 

Co
ur

se
 

O
ut

co
m

es
: 

Ob
jec

tiv
es,

 
Or

ga
niz

ati
on

al 
eff

ec
tiv

en
ess

. 
a 

cut
ure

 of
 

cha
nge

, 

Wo
rk 

stre
ss and its 

ma
nag

em
ent

, 

Or
gan

iza
tio

nal
 

dev
elo

pm
ent

: 

Ch
ara

cte
rist

eas
 

(A
 

Jiw
aji 

Un
ive

rsi
ty,

 

Gw
alio

r, MP) MA
DH

AV
 

IN
ST

IT
UT

E O
F 

TE
CH

NO
LO

GY
 

&
 

SC
IE

NC
E, 

GW
AL

IO
 

app
roa

che
s and 

for
mu

late
 to

 
reo

ricn
t 

ind
ivid

ual
, 

team
, 

man
ager

ial and 

lead
ersh

ip 

use 
maj

or 
the

or
ies

, 

co
nc

ep
ts,

 

ter
ms

, 

mo
dcl

s, 

fram
ewo

rks and 
resc

arch
 

find
ings

 in
 

the field
 of

 

Gov
t. 

Aid
ed UGC
 

Au
ton

om
ou

s &
&

 
NA

AC
 

Ac
ere

dit
ed 

Ins
titu

te 

Aff
ilia

ted
 to

 
R.G

.P.V
., 

, 
Bhop

al and 
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Ma
rke

ting
 

Com
mu

nic
atio

ns (IM
C), 

Com
mu

nica
tion

 

Dev
elop

me
nt 

Pro
ces

s, 

Bud
get 

All
oca

tion
 

Pro
mo

tion
 

Ma
nag

eme
nt-M

ana
ging

 

No
n-P

erso
nal

 

Co
mm

uni
cati

on 

Ch
ann

els:
 

Intr
odu

ctio
n, 

Inte
gra

ted
 

Unit I
V

 
the 

Pro
duc

t, 

Init
iati

ng and 

Res
pon

din
g to

 
the Pric
e 

Cha
nge

s. Valu
e 

Bas
ed and 

Co
mp

etit
ion

 

Bas
ed 

Pric
ing

, 

Pro
duc

t Mix 

Pric
ing

 

Str
ate

gie
s, 

Ad
jus

ting
 the Pric
e of

 

Spo
nso

rsh
ip, Bra

nd 

Pric
ing

: 

Intr
odu

ctio
n, 

Fac
tors

 

Aff
ecti

ng Pric
e 

De
cisi

ons
, Cost

 

Bas
ed 

Pric
ing

, and 

dis
adv

ant
age

s of
 

bra
ndi

ng,
 

Bra
nd 

Equ
ity,

 

Bran
d 

Pos
itio

nin
g, Bra
nd Nam

e 

Sel
ect

ion
, 

Bra
nd 

Pro
duc

t 

Ma
nag

em
ent-

Bra
nd and 

Bra
ndi

ng 

Str
ate

gy:
 

Intr
odu

ctio
n, Bra
nd and 

Bra
ndi

ng,
 

Ad
van

tag
es Unit III Stra

teg
ies,

 

Pac
kag

ing
 and 

Lab
elli

ng,
 New 

Pro
duc

t 

Dev
elop

men
t, 

Pro
duc

t Life Cyc
le 

(PL
C) 

Pro
duc

ts, 

Cla
ssif

ica
tion

 of
 

Pro
duc

ts, 

Pro
duc

t 

Hie
rarc

hy,
 

Pro
duc

t Line
 

Str
ate

gie
s, 

Pro
duc

t Mix 

Pro
duc

t 

Ma
nag

em
ent

: 

De
cis

ion
s, 

De
vel

opm
ent

 and 

Lif
ecy

cle
 

Str
ate

gie
s: 

Int
rod

uct
ion

, 

Lev
els 

of
 

Seg
me

nta
tio

n, Bas
es for 

Seg
me

ntin
g 

Co
nsu

me
r 

Ma
rke

ts, 

Ta
rge

tin
g (T),

 

Ma
rke

t 

Po
siti

on
ing

 (P).
 

Mar
ket 

Seg
me

nta
tion

, 

Re
qui

site
s of

 
Eff

ect
ive

 

Ma
rket

 

Seg
me

nta
tion

, The 

Pro
ces

s of
 

Ma
rke

t 

Seg
me

nta
tion

, 

Ta
rge

tin
g and 

Po
siti

oni
ng:

 

Int
rod

uct
ion

, 

Co
nce

pt of
 

Ma
rke

t 

Seg
me

nta
tion

, 

Be
nef

its 

of
 

Un
it I

I 
Ma

rke
tin

g 

Pla
nn

ing
, 

Ma
rke

tin
g 

Im
ple

me
nta

tio
n and 

Co
ntr

ol 

Mo
der

n 

Co
mp

one
nts

 of
 

the Mix
- The 

Ad
dit

ion
al 3Ps

, 

De
vel

opi
ng 

an
 

Eff
ect

ive
 

Ma
rke

tin
g Mix

, in
 

Ma
rke

ting
. The 

ma
rke

tin
g 

pro
ces

s: 

Int
rod

uct
ion

, 

Ma
rke

ting
 

Mi
x-T

he 

Tra
dit

ion
al 4Ps.

 The 

Ma
rke

ting
 

Co
nce

pts
, 

Ma
rke

ting
 

Ph
ilo

sop
hie

s, 

Cu
sto

me
r 

Val
ue, 

Ho
list

ic 

Ma
rke

ting
. 

Em
erg

ing
 

Tre
nds

 

Un
der

sta
ndi

ng 

Ma
rke

ting
 

Ma
nag

em
ent

: 

Int
rod

uct
ion

 to
 

Ma
rke

ting
: 

Nat
ure

 and 

Sco
pe of

 
Ma

rke
ting

. Uni
t I

 t
hos

e in
 

the
ir 

wr
itte

n 

exa
ms

, case
 

stu
die

s 

dis
cu

ssi
on

s, 

pre
sen

tat
ion

s and 

pro
jec

ts. sho
uld

 be
 

able
 to

 
dem

on
str

ate
 

the
ir 

com
pre

hen
sio

n of
 

ma
rke

ting
 

con
cep

ts and 

kno
wle

dge
 by

 
app

lyi
ng

 mix
' 

ele
me

nts
 and the 

str
ate

gie
s and 

pri
nci

ple
s 

un
der

lyi
ng

 the 
mo

der
n 

ma
rke

ting
 

pra
ctic

es.
 

Stu
den

ts 

Co
urs

e 
O

bj
ec

tiv
es

: 

70
01

16
 

M
an

ag
em

en
t 

M
ar

ke
tin

g 

60
 

20
 

100 

Sem
 3 

As
sig

nm
en

t 

20
 Qu

iz/ End 

Sem
 

Mid 

3 

In
ter

na
l 

Le
arn

ing
 

Ex
ter

na
l 

The
ory

 

Pre
sen

tati
on

/Se
lf 

Pro
jec

t/ln
ter

nsh
ip/

 

p 

Co
de Su
bje

ct 
Sub

jec
t 

Nam
e 

M
ax

im
um

 
Ma

rks
 

Al
lo

tte
d 

Ma
rks

 To
tal 

we
ck Ho

urs
 per 

Co
nta

ct 

Cr
ed

its
 To

tal
 

(A
 

Go
vt. 

Aid
ed UGC

 

Au
ton

om
ou

s 

&
 

NA
AC

Ac
cr

ed
ite

d 

In
sti

tu
te 

Af
fil

iat
ed

 to
 

R.
G.

P.V
., 

Bn
opa

 

Jiw
aji 

Un
ive

rsi
ty,

 

Gw
ali

or,
 

MP) MA
DH

AV
 

IN
ST

IT
UT

E O
F 

TE
CH

NO
LO

oG
Y 

&
 

SC
IE

NC
E,

 

GW
AL

O 

and the role
 

ma
rke

tin
g 

pla
ys in

 
bus

ine
ss. This

 

cou
rse 

cna
ble

s 

a 
stu

den
t to

 
un

der
sta

nd
 the 

Ma
rke

tin
g 

Ma
rke

tin
g 

ma
nag

em
ent

 

cou
rse

 

ena
ble

s 

a 
stu

den
t to

 
un

der
sta

nd
 the 

fun
da

me
nta

ls of
 

ma
rke

tin
g 

con
cep

t 
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6.
 

Kur
tz and 

Boo
ne 

-
Pri

nci
ple

s of
 

Ma
rke

ting
 

(Th
om son Indi

a 

Ed
itio

n, 

200
7) 

Hil
l,15

") 
5.

 
Mc

Ca
rthy

 and 

Pe
rre

aul
t -

Bas
ic 

Ma
rke

ting
: A

 
Glo

bal 

Ma
rke

ting
 

Ap
pro

ach
 

(Ta
ta 

McG
raw

 

Ma
nag

em
ent

: 

A
 

Sou
th 

Asi
an 

Per
spe

ctiv
e 

(Pe
ars

on 

Ed
uca

tion
 

12"
Ed

itio
n) 

4.
 

Ko
tler

 

Phi
lip 

Ke
ller

 

Kev
ind

 

Lan
e, 

Ko
shy

Ab
rah

am
 and 

Jha
Mi

thi
les

hw
ar 

-
Ma

rke
ting

 

3.
 

Ko
tler

, 

Phi
lip and 

Arm
stro

ng Graw
 -

Pri
nci

ple
s of

 
Ma

rke
ting

 

(Pe
ars

on 

Ed
uca

tio
n, 11th

 

Ed
itio

n) 

2.
 

Sta
tio

n 

Wi
llia

m 

J-
Fu

nd
am

en
tal

s of
 

Ma
rke

tin
g (MC Graw

 

Hil
l) 

(Pe
ars

on
 

Ed
uc

ati
on

14
th 

Ed
itio

n) 
1.

 
Ko

tler
 

Phi
lip 

-
Ma

rke
tin

g 

Ma
nag

em
ent

, 

An
aly

sis,
 

Pla
nni

ng,
 

Im
ple

me
nta

tio
ns and 

Co
ntro

l 

Su
gg

es
ted

 

Tex
t and 

Re
fer

en
ce

 

Bo
ok

s: 

5.
 

Un
de

rst
an

d the 
4.

 

Co
nst

ruc
t 

sale
s plan
 

3.
 

Un
de

rst
an

din
g 

scg
me

nta
tio

n, 

tar
ge

tin
g and 

po
siti

on
ing

. 

2.
 

De
vel

op an
 

un
de

rst
an

din
g of

 
var

iou
s 

ma
rke

tin
g 

ph
ilo

sop
hie

s 

1.
 

Un
de

rst
an

din
g the 

nat
ure

 and 
sco

pe of
 

ma
rke

ting
. Aft

er 

co
mp

lct
ing

 the 
cou

rsc
, a 

stu
den

t will
 be

 
able

 to
 

Co
urs

e 
Ou

tco
m

es
: Ch

an
ne

ls of
 

dis
tri

bu
tio

n 

-
con

cep
t and 

im
po

rta
nc

e: Role
 of

 
Ch

ann
el 

int
erm

ed
iar

ies
 and the

ir 

fun
cti

on
s.: Pra

cti
ces

 in
 

Sal
es 

M
an

ag
em

en
t, 

Ev
alu

ati
on

 of
 

Tra
ini

ng,
 

Per
son

al 

Sel
ling

 

Pro
ces

s, 

Dir
ect 

Ma
rke

ting
 Pe
rso

nal
 

Co
mm

un
ica

tio
n 

Ch
ann

cls
: 

Int
rod

uc
tio

n. 

Per
son

al 

Se
lin

g. Sale
s 

Ma
nag

em
ent

 

Bas
iCS

, hh
 Un

it 
V

 
Pr

om
oti

on
, 

Ba
sic

s of
 

Pu
bli

c 

Re
lat

ion
s and 

Pu
bli

cit
y De

cis
ion

s in
 

Ma
rke

tin
g 

Co
mm

un
ica

tio
ns,

 

Int
rod

uc
tio

n to
 

Ad
ver

tisi
ng

 

Jiw
aji

 

Un
ive

rsi
ty,

 

Gw
alio

r, MP) 

Aid
ed 

Af
fili

ate
d t

o 

dy
na

mi
cs of

 
ma

rke
tin

g in
 

bu
sin

ess
. 

and 
pro

fes
sio

na
l 

int
era

cti
ve

 

Pr
ese

nta
tio

n. 

Fun
dam

ent
als 

of
 

Sale
s 

R.G
.P.

V.,
 

Bh
opa

l and 

&
 (A

 
Gov

t. 

UGC
 

Au
ton

om
ou

s 

NA
AC

 

Ac
cre

dit
ed

 

In
sti

tut
e 

&
 

SC
IE

NC
E, 

GW
AL

IO
R 

MA
DH

AV
 

IN
ST

IT
UT

E O
F 

TE
CH

NO
LO

GY
 



M
A

D
H

A
V

 

IN
ST

IT
U

T
E

 
O

F
 

TECH
N

O
LO

G
Y

 
&

 

SC
IEN

C
E, 

G
W

A
LIO

R
 

., 

(A 

Govt. 

A
ided 

U
G

C
 

A
utonom

ous 
&

 

N
A

A
C

 

A
ccredited 

Institute 

A
ffiliated 

R.G
.P.V

., 

Jiw
aji 

U
niversity, 

G
w

alior, 

M
P) 

Subject 
N

am
e Total 

Credits 

Contact 
H

ours 
per 

Subject 
Code Total 

Marks 

Maximunm 
M

arks 
Allotted week 

P 
L

T
 

Project/Internship/ 
Presentation/Self 

Learning 

Theory 

External 

Internal 

Mid 

End 

Quiz/ 
20 

A
ssignm

ent 

Sem
 

Sem
 3 2 

100 

20 

700117 

60 

M
anagerial 
C

om
m

unication 

Course 
O

bjectives: 

It has 

objective 
to 

introduce 

key 

concents 
of com

m
unication 

theory, 

im
proving 

verbal 

and 

non-V
erbal 

com
m

unication 

and 
to 

develop 

student's Unit 
I 

Concepts 

of Com
m

unications: 

Definition, 

Objectives 
of Communication, 

Characteristics 
of 

Com
m

unication, 

Process 
of Com

m
unication. 

Form
s 

of 

com
m

unication, 

Roles 
of a M

anager, 

Com
m

unication 

Roadblocks 

and 

Overcoming 

them
. 

Overcoming 

Communication 

Barriers, 

Effectiveness 
in 

M
anagerial 

Communication 

Role 
of Verbal 
&

 

Non-verbal 

Symbols 
in 

communication: 

Forms 
of Nonverbal 

Communication. 

Definition, 

Anatomy 
of poor 

Listening, 

Features 
of 
a good 

Listener, 

Types 
of 

Listening 

skills, 

Interpreting 

Non-verbal 

messages, 

Tips 
for 

effective 
use 
of 

non-verbal 

Communication. 

Listening: strategies, 

Barriers 
to 

effective 

Listening. 

Unit 
II 

Oral 

Presentation: 

Planning 

presentation, 

delivering 

presentation, 

Developing 
&& displaying 

visual 
aids, 

Handling 

questions 

from 
the 

audience, 

Telephone, 

Teleconferencing, 

Challenges 
and 

etiquette, Principles 
of 

successful 
oral 

communication, 

Barriers 
to 

communication, 

Conversation 

control Reflection 
and 

Empathy: 
tw

o 

sides 
of 

effective 
oral 

communication. 

Unit 
III 

Group 

Discussion 
&

 

Interviews: 
Role 

Functions 
in 

Group 

Discussions, 
From 
of Group, 

Characteristics 

of 

Effective 

Groups, 

Group 

Decision 

Making, 

Group 

Conflict, 

Fundamental 

principles 
of 

Interviewing. 
Types 
of 

Interviewing 

Questions, 
Types 
of 

Interviews, 
Style 
of 

Interviewing, 
Mock 

Interviews, 

Dressing 
and 

Grooming, 

Norms 
of 

Business 

Dressing. 

Unit 
IV 

Meetings: 
Ways 
and 

Means 
of 

conducting 

meeting 

etfectively, 

planning 
a 

Meeting, 

Meeting 

Process. How 
to 

Lead 

Effective 

Meeting, 

Evaluating 

Meeting, 

Writing 

Agenda 
and 

Minutes 
of 

meetings, 
Web 

Conferencing. 

20 

to 
B

hopal 
and 

skills 
in 

applying 

these 

concepts 
to 

realistic 

situations 
in different 

workplace 
environm

ent. 



Affiliated 

M
A

D
H

A
V

 

IN
STITU

TE 
OF 

TECH
N

0LO
G

Y
 

&
 

SCIEN
CE, 

G
W

A
LO

 

Jiwaji 

University, 

Gwalior, 
MP) 

Unit 
V

 

(Short 

Business 

Com
m

unication, 

Basic 

Principles, 

Tips 
for 

effective 

writing, 

The 

Seven 
Cs 
of Letter 

w
itm

es Letters, 

inquirics, 

orders 
&

 

replying 
to 

them
, 

sales 

letters, 
Job 

application 

Letters, 

W
riting 

E
reoie 

M
emos, 

Fom
at 

and 

Principles 
of writing 

Memos, 

Identifving 

W
riting 

E-mail, 

Business 

Reports, 

Busincss 

Course 
Outcom

es: 

1. Write 

clearly 

and 

effectivcly 

Memoranda, 

Formal 

Letters, 

E-Mails, 

Short 

Reports 
and 

Long Report 
Executive 
Summaries 

Student 

will 

learn 

how
 

to: 

2. Spcak 

clearly 
and 

effectively 

using 

Formal 

Presentations 
and 

Group 

Discussions 

3. Technology 

enable 

communication 

1. 

Essentials 
of Business 

Communication, 
Mary 

Ellen 

Guffey, 

South-Western 

Educational 

Business 

Communication 
Asha 

Kaul 

Prentice 
Hall 
of 

India 

Suggested 
Text 

and 

Reference 

Books: 

M.K. 

Sehgal& 
V. Khetrapal 
- Business 

Communication 

(Excel 

Books). 

2. 

P.D., 

Chaturvedi 
- Business 

Communication 

(Pearson 

Education, 
Ist 

Edition 

2006). Communication 
for 

Business 

(Pearson 

Education, 
4th 

Edition) 

3. 
4. 

Rajendra 
Pal 
- Business 

Communication 

(Sultanchand& 
Sons 

Publication) 

5. 6. 

700117: 
Managerial 

Communication 

Lab/Practical 
Work 

Tentative 

activities* 
of 

Lab/Practical 
W

ork 
in 

Managerial 

Communication: 

1. Email 

writing, 

writing 

Business 

letters, 

preparing 

reports 
and 

minutes 
of the 

meeting CV 
and 

Cover 

letter 

writing, 3. Facing 
Interviews 

2. 
5. 

Effectíve 
oral 

communication/ 
Public 

speaking 
skills 

4. 
Presentation 
Skills 

7. Personal 

branding, 
story 

telling 

Role 
Play 

6. 
*These 

actívities 
are 

tentative 
and 
can 
be 

modified 
as per 
the 

industrial 

requirements 
in 
the 

same 

dom
ain. 

21 

Aided 

U
G

C
 

A
utonom

ous 
&

 

N
A

A
C 

A
ccredited 

Institute 

to 

R.G.P,V., 
Bhopal 
and 

(A 

Govt. 
Planning 

steps 
for 

cffective 

writing, 

W
riting 

Business 

&
 

Reports 

Long), 

Kinds 
of Business potential 

career 

opportunities, 
Prepaims 

Resumes, 

Composing 

Application 

Messages 

Proposals: 

Effective 

E-mail. 

E-mail 

Etiquettes, 

W
riting 

Busincss 

Reports 
and 

Proposals, 

Purpose 
of Business 

Reports, 

Parts 
of Report, 

Format 
of Business 

Proposals. 
Practice 
for 

Writing 

Business 

Reports. 



M
A

D
H

A
V

 

IN
ST

IT
U

T
E

 
O

F 

T
E

C
H

N
O

L
O

G
Y

 

SC
IEN

C
E, 

G
W

A
LIO

R
 

Jiw
aji 

U
niversity, 

G
w

alior, 

M
P) 

Subject 
N

am
e 

Total 
Credits 

Contact 
H

ours 
per weck 

Total 
M

arks 

M
axim

um
 

M
arks 

A
llotted 

Subject 
Code 

Project/Internship/ 
Presentation/Self 

Learning 

External 

Theory 

Internal 

Mid 

3 

A
ssignm

ent 
Quiz/ 

20 

End Sem
 3 

100 

Sem
 20 

700118 

60 

Transform
ing 

B
usiness 

through 
Technology 

Course 
O

bjectives: 

The 

objectives 
of this 

course 

are: 

2. To 

1. To 

learn 

basic 

concepts 
of 

Inform
ation 

Tcchnology, 
its 

support 

and 

role 
in 

M
anagem

ent, 
o m

anagers 

and 
to 

recognize 

security 

aspects 
of IT 
in 

business, 

highlighting 

electronic 

transactions, 

advanced 

security 

features 3. To 

provides 

understanding 

about 

em
erging 

MIS 

technologies 

and 

trends 
in 

enterprise 

applications. 

4. To 

learn 

and 

understand 

relationship 

betw
een 

database 

m
anagem

ent 

and 

data 

w
arehouse 

approaches, 
the 

requirem
ents 

and 

applications 
of data 

warehouse 
AI, 

Inform
ation 

Technology: 

Concept 
of 

Data, 

Inform
ation 

and 

Knowledge, 

Introduction 
to 

Inform
ation 

System
s 

and 
its 

m
ajor 

com
ponents: 

Types 

and 

Levels 
of Inform

ation 

system
s 

like: 

Transaction 

Processing 

System 

(TPS), 

M
anagement 

Inform
ation 

System 

(M
IS), 

Decision 

Support 

System
s 

(D
SS). 

Unit 
I 

Introduction 
to 

D
BM

S 
- Overview 
of DBM

S; 

Com
ponents 

of D
BM

S. 

Characteristics, 

Objectives, 

Advantage 
&

 

lim
itations, 

entity, 

attribute, 

schem
a, 

subschem
a, 

RDBM
S, 

Introduction 
to 

MS 

Access. 

Creation 
of Table, 

adding 

data 
in table, 

querying 

data 
in 

table, 

querying 

criteria, 

Unit 
II 

M
arketing 

&
 

Sales 

System
s, 

Finance 
&& Accounting 

System
s, 

Office 

Autom
ation 

System
(0AS); 

Overview, 

Definition, 

Characteristics 

and 

Subsystem
s 

of 

M
IS (A

ctivity 

and 

Functional 

subsystem
s), 

Structure 
of M

IS, 

Reasons 
for 

failure 
of MIS, 

Understanding 

M
anufacturing 

&
 

Production 

System
s, 

Inventory 

System
s. 

Hum
an 

Resource 

Inform
ation 

System
: 

-U
se of 

various 

HR 

application 
- 360, 

Degree 

Feedback, 

Applicant 

Tracking, 

Attendance 

Tracking, 

M
arketing 

Inform
ation 

System: 
- Brand 

M
anagement, 

Campaign 

M
anagement, 

Em
ail 

M
arketing, 

M
ailroom 

M
anagement, 

Contact 

Management, 

Sofiware's 
- Quick 

Base, 

HRIS: 

Major 
Functional 
Systems: 

Unit 
III 

Unit 
IV
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&
 

Govt. 

(A 

A
ided 

U
G

C
 

A
utonom

ous 
&

 

N
A

A
C

 

A
ccredited 

Institute 

and 
B

hopal 

R.G
.P.V

., 

to 
A

ffiliated 

understand 

m
anagerial 

decision-m
aking 

and 

to
 

develop 

perceptive 
of 

major 

functional 
area 

of 
M

IS 

M
L, 

loT 

concepts 

and other 

new
 

current 

Technology 

Trends 
in 

B
usiness 

M
anagem

ent 

action 
queries, 
create queries, 

param
eter 

queries, 

Applications 
to 

data 

base 

-concepts, 

data 

access 

m
ethods; 

Types 
of 

data and 

data 

m
ining. 



Affiliated 
to 

M
ADHAV 

IN
STITU

TE 
OF 

TECHNOLOGY 
&

 

SCIEN
CE, 

GW
ALIOR 

Jiw
aji 

University, 

Gwalior, 

MP) Accounting 

Inform
ation 

System: 

Introduction 

Preparation 

W
ave 

Accounting 

Concepts 
of b

ae N
etw

orks, 

and 

final 

accounts; 

financial 

reports 

generation 

Sofvane by 

Internet, 

W
orld 

Wide 

Web, 

Unit 
V

 Software: 

Introduction; 

Types 
of software 

with 

exam
ples 

(Operating 

system
s: 

Introduction 
to 

operans 

system
, 

unctions 
of operating 

system
, 

Classification 
of onerating 

System
 

Computer 

Networks 

C
onrse 

O
uteom

es: 

1. Identify 
the 

curent 

software 

programs 

availahle 
fo 

assist 

managers 
in 

accomplishing 

theirjobs 

The 

learning 

outcom
es 

of this 

course 

are: 

2. Explain 

how 
to 

make 
a professional 

3. Develop 

reports 
to 

assist 

managcrs 
in 

recognizing 

problems 
and 

opportunities 

through 

Autom
ation. 

4. Explain 

fundamcntal 

concepts 
of data 

communications, 

computer 

networking. 
and 
the 

related hardware 
and 

demonstrate 

technical 

knowlcdge 
of computer 

networks 
and 

various 

information 

ystem
s 1. Fundamentals 

of Information 

Technology, 

Alexis 

Leon, 
&

 

Mathews 

Leon 
- Vikas. 

Suggested 

Text 

&Reference 

Books: 2. Basics 
of Computer 

Scicnces, 

Bchrouz 

Forouzan, 

Firoz 

Mosharraf. 

Cengage. 4. 

Introduction 
to 

Computers 
and 

Communications, 
Peter 

Norton-Sixth 

Edition-Tata 

MeGraw 

Hill. 

3. 

Information 

Technology 
for 

Management, 

Ramesh 

Bchi, 

MeGraw 
Hill. 

5. 

V.Rajaraman, 

Introduction 
to 

Information 

Technology, 

Prentice 
Hall 

India. 6. Bharihoke, 
D. (2009). 

Fundamentals 
of Information 

Technology. 
New 

Delhi: 

Excel 

Books. Norton, 
P. (2006), 

Introduction 
to 

Computers. 
New 

Delhi: 
Tata 

MeGraw 
Hill 

Publications. 

8. Ritendra 

Goel& 

D.N. 

Kakkar 

(2004). 

Computer 

Applications 
in 

Management 
New 

Delhi: 

New 

Age 

International 
(P) 
Ltd 

7. 

23 

R.G.P.V.. 

Bhopal 
and 

Aided 

U
G

C 

A
utonom

ous 
&

 

N
A

A
C 

A
ccredited 

Institute 

(A 

Govt. 

of 

vouchers, 
to Packages: 

Accounting 
records; 

maintenance 

invoice 

and 

salary 

statem
ents; 

books 
maintenance 
of Accounting 
of 
inventory Com

puter 

the 

Intenet, 

Operation 
of the 
Internet, 

Services 

provided 

Intranet 

and 

Extranets: 

Communications 

Media, 

Concepts 

Com
m

unication, 

of Types 
of 

Data-Com
m

unication 

Networks, 

Com
puter 

and 

com
m

unication 

networks, 

Evolution 

of 
eom

puter 

networks, 

LA
N

, 

M
A

N
, 

W
AN. 

Network 

topologies, 

M
odes 

cof Data 

conm
m

unication. and 

develop 

basic 

understanding 
of 

technology 
in 

order 
to 

make 
use 
of them

 
in business. 

looking 
and 

effective 

presence 
on 
the 

Internet. 
















































































































