to

(%)

w
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- In first three semesters, students will have to

- At the end of the Il Semester. the student will

- At the end of the fourth semester, there will be full time Internship/ Major Project of 18-
- The students will be evaluated on the basis of Mid Semester Exams, Quiz and

- Contact hours per week consist of I:

MADHAV l@S’TITUTE OF TECHNOLOGY & glENCE, GWALIOR

A Govi. Atded UQC Autonomous & NAAC Accredited Institute Affiliated o RGPV, Bhopal)

COURSE SCHEME & SYLLABUS
FOR
MASTER OF BUSINESS ADMINISTRATION PROGRAM
(Effective from Session 2022-23)

Programme Outline

- MBA program is of two years’ duration divided into four semesters.
- The program consists of Departmental Core courses(DCs) along with

six Departmental Electives (DEs). minor and major

internship/project having credits and Mandatory Audit Courses (MAC) which are non-credit courses. Summary as follows:

S.No. | Course Category ’Tredils E

! L2 N 1 Semester | [ {

2 Dl.-: - i I8 2 Semester 2 I

3 er‘lor Intemslljp/Pm!ect 04 3 rr—" ;E

4 Major Intemship/Project | 12 2 Semester 4 ;}
Total Credits 85 L— —— 1 %

Pass one Mandatory Audit Course (MAC) apart from the DCs
lectures in blended mode for MAC. In the I Semester,resultwill be provided by the

department to the Examination Cel!
continuous evaluation 10 include these grades in the final mark sheets.

undergo Summer Intemship/Minor Project of 6-8 weeks’duration in a

professio
After completion of the Summer Internship/Minor Project, the student will

presenta report and face a viva-voce for evaluation

- From II semester onwards, each student has 1o opt for electives from the available buckets of DEs.
- While choosing electives. students will be mentored and they will 1ill

a torm with their final clectives well i advance
respectivesemesters,

24 weeks based on business rescan
with any reputed organization along with DEs which will run through SWAYAM

(with credit transfer facility).

Assignment (0%, werghtage), Personality

weightage) and End Semester Examination (50% weightage). In the case of MOOCs, the students will be evaluated on the by

(75% weightage) and assignment (25% weightage).

Lecture, T: Tutorial, p: Practical

Vi I

“7%| L] v

/ NPTEL /MOOC/ COURSERA based

2

& DEs. Department will conduct

on the basis of

al orgamization

VI Semester.

fore Narting of

h i connection
mng platform

herview (109,

- of End Exam
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Master of Business Administration (MBA) (2 Year Program) (Semester — |) [N T L ) S

Scheme of Examination

Maximum Marks Allotted ] Contact
Hours per
Practical Slot week Mode. of
Course [Subject i Total Total |Teaching [Mode of]
ategory| Code tbject Name EndTerm Evaluation | Continuous Evaluation Continuous Evaluation | Marks Credits | (Offline/ | Exam.
- I LIT|P Online)
End Sem Personallty Mid Sem. Quiz/
. Internal External
Assessment Overv:ew Exam Assignment
Management -~
Orgamzatlonal i
DC 70100 - - - fflin
l- 0 | o | w o [+ Jo| > fomme
—
Business Statistics & .
3. 701003 Research 50
Methodology
n 701004 Marketing
Management
. 701005 fonagerme
Management

Accounting and

701006 Financial
Management
-- IT for Managers
Total
Business
MAC |MC7001 Communication &
Skills
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Master of Business Administration (MBA) (2 Year Program) (Semester S )For batch admitted|in Academic Session 2022-.

Scheme of Examination

B ~ Maximum Marks Allotted Contact Hrs| T [
5. No. Course |Subject Subiect N The°[\f Slot _ _Practical Slot per week | Mode'of de of
ICategory| Code ubject Name | End Term Evaluation | Continuous Evaluation Continuous Evaluation Fotet 1 1‘ To(all ‘Teacf\mg Mode ©
End Sem | Personality | Mid Sem. Quiz/ R Marks Litle ‘Crednts‘(oﬁllme/ Exam.
Assessment| Overview Exam | Assignment Internal | External \; | | Online)
1. oc  |702001| Human Resource 5 — 1 7 - \ —
Management 0 10 20 20 ‘ - 100 L} 0 0| 3 |Offine| PP
Managerial — L)‘ T I
2. | bc |702002 Eeoromics 50 10 20 20 l - [ i \ 100 Lz 1 0| 3 | Offine | PP
Technology T T
3. | pe 702003 o ent 50 10 20 20 - \ - \ 100 [3|o/0| 3  Offine PP ‘
A_‘- | S S SE—
["a. | oc [702004] DatasScience 50 10 20 20 - [ - oo 4 210 3 |Offine | PP
S DC |702005| Business Analytics 50 10 20 20 - l - L 100 |2 10 3 Offline | PP
. + - . - SN SE—
Legal Aspects of I | )
y D 7 - - |
6 C |702006 Business 50 10 20 20 o |3 0 0 3 |Offline ‘1 pp |
B K S S L e
7. | oc |702007|  Menesement 50 10 20 20 - . 110 3 0l0 3 | oOffine | PP
Information System | 7 | |
N —_‘ o ( 18 T T T - "'” B
. | oc |702008| rotelQualiy 50 10 20 20 - - 100 |3 0 0 3 | Offine| PP i
Management — | i
9. | bc 702009 Finenclinstitutions) 5o 10 20 20 - 00 /3.0 0 3 | Offine | PP
\ & Markets [ S S N i : A A
10. DC | 702010 |Consumer Behaviour 50 10 20 20 - 0 | o) 3 ;_Oﬁfﬂine er’;
Total 500 100 200 200 - -
I It E— —
Corporate | g‘
11. | MAC |MC7002 Governance & 50 10 20 20 { ‘.Blendedv\ A+O
Business Ethics I S

Isory to p;ss which will
Industry in summer break |

*MAC: Mandatory Audit Course will be compu
45-60 Days Internship/Project in any Organization or
eport Submission and Certification.

VivEVoice Presentation with Rep

be a mandate to award the final degree.

ust after Il semester. gvaluation will be done in Il semester by

o 2

Ll
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. The program consists of Departmental Core courses(DCs) along with six Departmental Electives (DEs), minor and major

(3]
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COURSE SCHEME & SYLLABUS
FOR
MASTER OF BUSINESS ADMINISTRATION PROGRAM
(Effective from Session 2022-23)

Programme Outline
MBA program is of two years™ duration divided into four semesters.

internship/project having credits and Mandatory Audit Courses (MAC) which are non-credit courses. Summary as follows:

’i Ng. { Course Category ! Credg S. No. f Semester ] Creditsj
l bC )7 | f Semester | , 21
DE ]

| 69
| 15
| 06

|
12 [ _ ; _ L 2 1 Semester 2 ] 30
[3 I Minor Internship/Project L 3 J Semester 3 ] 30
4 lMajorInternship/Project [ 12 L 2 J Semester 4 ! ZIJ
Total Credits | 102

. In first three semesters, students will have to pass one Mandatory Audit Course (MAC) apart from the DCs & DEs. Department will conduct

lectures in blended mode for MAC. In the I Semester,resultwill be provided by the department to the Examination Cell on the basis of
continuous evaluation to include these grades in the final mark sheets.

- At the end of the Il Semester, the student will undergo Summer Internship/Minor Project of 6-8 weeks’duration in a professional organization.

After completion of the Summer Internship/Minor Project, the student will present a report and face a viva-voce for evaluation in I1l Semester.

- From III semester onwards, each student has to opt for electives from the available buckets of DEs.
- While choosing electives. students will be mentored and they will fill a form with their final electives well in advance before starting of

respectivesemesters.

- At the end of the fourth semester, there will be Major Project/Dissertaionof 18- 24 weeks based on business research in connection with any

reputed organization along with DEs.

- The students will be evaluated on the basis of Mid Semester Exams, Quiz and Assignment (40% weightage), Personality Overview (10%

weightage) and End Semester Examination (50% weightage).

- Contact hours per week consist of L: Lecture, T: Tutorial, P: Practical

Rl
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Department of Management

d Institute affiliated

Scheme of Evaluation
Master of Business Administration (MBA) III Semester |

or Da

CE, GWALIOR
to RGPV, Bhopal) \

ad ed

H
Theory Slot Practical Slot ".?ZLE’ “r
) Subject | Category ] i ]
= Subject N " Continuous Mode of
No. . ject Name . N . Conti Total 0 i
o Code Cade End Term Evaluation E(‘):llun;:?ol;s Evaluation Marks CTrZ::i:s ‘ Teaching Aéc::::l’ Dugi:r.: -
. ‘\1 Mg | L|T|P
End Sem. Personality é\::: Quiz/ Internal | External
’ ‘ Exam Overview Exam, | Assignment
. | 703001 DC Project Management T T T
[ 703002 | DC | Strategic Man: = - 2 EoAR S N T I B R Y T 3hrs
) 2 C trategic Management 50 10 20 20 | - B 100 | 3 -] 3 | ofmine | op
A - - | U S T-
3. | 703003 | DC | Intemational Business 50 10 20 20 - 100 |3 3 om'lne 1 PP ;:m
— - - - - mne s
4. ] 703004 DC Decision Modeling 50 10 20 20 - - 100 30-1-] 3 Offline PP 3 hrs
5. | 703005 DC Supply Chain Management 50 10 20 20 - - 100 30-1-1 3 Offline | PP | 3hs
6. | 703006 | DC | Service Marketing 50 10 20 20 - - 100 |3 ]-[-] 3 Offline PP [ 3hrs
7. DEI DE Departmental Elective-I 50 10 20 20 - - 100 30-]-] 3 Offline PP | 3hrs
8. DE2 DE Departmental Elective-II _ 50 10 20 20 - - 100 30-]- 3 Offline PP Shrs |
9. | 703017 e Summer Internship/ Project (6- ) ) : . 75 75 150 1o ls 6 ) so ) |
8 Weeks)
Total 400 80 160 160 - - 950 24 |- (6| 30 - - -
|
10.] 703018 | MAC [ Entrepreneurship & Innovation| 50 10 20 20 ; . 100 | 1 |1 |- |GRADE| Blended | AO 2hrs

Familiarization to Dept./Specialization & Innovations.

Induction programme of three weeks (MC): Physical activity, Creative Arts, Universal Human Values, Literary, Proficiency Modules, Lectures by Eminent People, Visits to local Arcas,

MCQ: Multiple Choice Question

AO: Assignment + Oral

PP: Pen Paper

SO: Submission + Oral

Mode of Teaching o % : Mode of Ex — !
Theory Lab Theory al { Total Crodins \
i M SO g
Offline Online Blended Offline PP AO MCQ = - - |
w : i m w w S P T
80.00 Y - 10.00 Yo 10.00 % 80.00 % 10.00 %4 - L

W
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Course Outline of Core Subjects of MBA | Sem (2022-23)

B [ —
(\ F\T , ;M»qxlmh'rﬁMarks Allotted ] Contact

o Hou
Theory Slot Practical Slot ours

S - i T per week Mode o
. | Course Subject Contl Total hi Mode

No. Category| Code Subject Name| End Term Evaluation ontinuous Continuous Total Credit feachin
. _Evaluation | Evaluation  |Marks : Offline Exam

End Sem |Personality SMld Quiz/ L|T(p Online)

Assessment | Overview | S&™ Assignm| Internal | External
— | Exam| ent |

1 oc 01001 Principles of

50 , 10 20 20 . - 100 [3|-|0| 3 |Offline

Course Objectives:

This course is to acquaint the students with the basic nature of management, its process, tasks and
responsibilities of a professional manager as well as organizational behavioural dynamics governing an
organization.

PP

Unit |

Introduction: Concept, Nature, Significance, Process & levels of Management; Managerial Roles and
functions; An Overview of Functional areas of Management- Marketing, Finance, Production, HRM, IT,
R&D; Evolution of Management Thought- Classical, Neo -classical, System and Contingency Approaches

Unit 1l

Planning: Concept, Significance, & steps; Types of Plans, Objective or Goals, Strategies, Policies,
Procedure; Types of Planning; Steps of planning Management by Objectives, Strategic Planning Process;
Decision-making: concept, characteristics and process

Unit 11l

Organizing: Concept, nature, process and significance; Organization Levels and the Span of
Management. Principles of Organising: Authority, Delegation, Span of Control, Line and Staff Authority.
Centralization vs Decentralization; Organisational Structure; Formal and Informal Organization;

m Organisational Charts

Unit IV

Staffing - Meaning, Nature, Importance, Staffing process. Manpower Planning, Recruitment, Selection,
Orientation and Placement, Training, Remuneration, Performance Appraisal, Promotion, Separation and
Transfer; Direction - Definition, Nature, Need and Importance, Principles of Directing. Supervision - Role
and Functions of a Supervisor, Effective Supervision, Direction and Supervision

Unit vV
Motivation, Controlling and Co-Ordination: Motivation: Concept, Forms of employee motivation, Need

for motivation. Theories of motivation; Controlling - Meaning, Features, Importance, Control Process,
Characteristics of an effective control system, Types of Control. Co-ordination - characteristics,
essentials, Types and Techniques; Leadership: Definition, Ingredients, Styles, Committees and Group

Decision Making, Strategic leadership, Shared vision
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Course Outcomes:
After learning the course, the students should be able to:
CO1: Explain how individual differences affect employee performance
C02: Understand various concepts of managerial functions, principles and practices.
CO3: Learn and develop various organizational decision making strategies.
CO4: Sum up and integrate the management practices in work environment.
COS: Enhance an understanding of team work, leadership and motivation.
CO6: Create a conducive and dynamic environment in organizations.

Suggested Text &Reference Books:

1. LM. Prasad, (2010), Principles and Practice of Management, 7th edition, Sultan and Chand.

2. Koontz, H. (2010). Essentials of Management. New Delhi: Tata McGraw-Hill Education.

3. Robbins & Coulter (2013). Management. New Delhi: Prentice Hall Richard L. Daft, (2013).

4. Robbins, S.P. & Decenzo, D. A. (2014). Fundamentals of Management: Essential Concepts and
Applications. New Delhi: Pearson Education.

5. Richard L. Daft, (2013), Understanding the Theory and Design of Organizations, 11th
edition, Cengage Learning.

List of Open Source Software/learning website:
1. https://onlinecourses.nptel.ac.in/noc22 mgl104/preview
2. https://onlinecourses.nptel.ac.in/noc22_mg42/preview
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Maximum Marks Allotted Contact

Theory Slot
- R—
Course [Subject| i Continuous Continuous
Category| Code Subject Name| End Term Evaluation Evaluation Evaluation
: Mid | Quiz/

Practical Slot

End Sem |Personality sem. |Assignme| Internal External

Assessment| Overview
Exam nt - -

bc  [7010020m82M23tON3l g 10 20 | 20 \
Behaviour ‘
Course Objectives: ‘
The objective of this course is to provide students with a better understanding of behavioural processes :
ffectively in their roles as A

of individuals and groups in organizations enabling them to function more e

managers personally and with others.

Unit | i
Concepts of Manager, Organizational Behaviour, Nature, Mintzberg’s Managerial Roles, Management xi
Skills, Disciplines Contributing to OB, Evolution of OB, Assumptions, Scope and Importance of OB, |
Elements of OB, Models of OB, Limitations of OB. &
i

|

Unit i
Personality, the Myers-Briggs type indicator, and the Big Five Personality Model, Learning: Types of
Attitude, Emotions, Values, and Emotional

learners, learning process, learning theories, Perception,
Intelligence. Perceptions, Motivation, Types of Motivation, Theories of Motivation: Maslow’s hierarchy

of needs theory, Herzberg’s Two factor theory, Theory X and Theory Y, Role of Motivation in OB

Unit I

Foundations of Group Behaviour: Stages of group development: The Five-stage model, Group

Properties, Group Decision Making and techniques, Emergence of informal leaders and working norms.

Team building: Importance of Teams, Difference between teams and groups, Types of teams, creating

eam, turning individual in team player. Communication: Functions and process, Direction of
n, Control, Johari window

effective t
communication, Interpersonal communication, Organizational communicatio

Unit IV
Leadership: Leadership styles and Theories, Leaders v/s Managers, Mentoring, Power and Politics,
Conflicts: Definition and Meaning, Sources of Conflict, The conflict process, Types of conflict, Conflict

Management Approaches, Negotiations.

Unit V

Organization structure, Organizational design and employee behaviour, new design options,
Organizational Culture, Managing Cultural Diversity, Organizational change: Approaches, creating a
culture of change, Work stress and its management. Organizational development: Characteristics,

Objectives, Organizational effectiveness, OD intervention.
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Course Outcomes:
After completion of this course, students will be able to:
CO1: Provide maj i '
f VIdE major the9r|gs, concepts, terms, models, frameworks and research findings in the field
of organizational behavior in an Organizational setting
co2: implicati izati .
Understand the implications of organizational behavior from the perspectives of employees,
managers, leaders and the organization.
CO3: Ar?alyze t}'we role of individuals, groups, managers and leaders in influencing how people
behave in organizational culture at large.
Ccoa4: I.Evalu.ate and formulate approaches to reorient individual, team, managerial and lea
behaviour in order to achieve organizational goals.
COS: Elaborate the challenges in shaping organizational behavior, organizational cultur

organizational change.
CO6: Develop creative and innovative ideas that could positively shape the organizations

dership

e and

Suggested Text and Reference Books:
1. Robbins, SP Stephen P, Timothy Judge and Nehasika Vohra, Organisational Be
16th edition, Pearson Education, 2011.
Fred Luthans, Organisational Behaviour, 11th edition, Mc Graw Hill,2009.
W. Newstrom, John, Organisational Behaviour,10th edition, Tata Mc Graw —Hill 2009.
Sanghi Seema, Organisational Behaviour, Pearson, 2011
Hellriegel D. (2011), ‘Organizational Behavior’ (Thirteenth ed.), South Western Educational

Publishing: USA
6. Pareek U. (2012),

USA
7. Robbins S.P. (2010), ‘Essentials of Organizational Behavior’ (Tenth ed.), Pearson: Delhi
’ (Eleventh ed.), John Wiley & Sons, Inc.: USA

8. Schermerhorn J.R. (2010), ‘Organizational Behavior

haviour, 12th or

Vs W

‘Understanding Organizational Behavior’ (Third ed.), Oxford University Press,

List of Open Source Software/learning website: -
1. https://npteI.ac.in/courses/110106145
2. https://archive.nptel.ac.in/courses/110/106/110106145/

3. https://onlinecourses.nptel.ac.in/noc21_mg87/preview

T
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= ~»N;;"’“~‘E’_Wa»ﬂ;sil'\|l6!_l‘e& o o Contact i
- | Theoysla | o Hours per
’ Theory Slot Practical Slot P 1
rse Subject I B R week MOdeO'M ol
hgory Code Subject Name | End Term Evaluation Continuous Continuous Total Total Teaching :f e |
| ——— | FEvaluation |  Evaluation |Marks CreditsOffine/ ' ||
End Sem [Personality Mid | Quiz/ L{T|P Online) "‘i
: Assessment| Overview Sem. |Assignm| Internal | External J »
B — 1 | Exam | ent I
Business —_—— |
DC L | Statistics &
‘ 01003 Research 50 10 20 20 - - 100 [3|-10| 3 |offline! pp
| Methodology |

Course Objectives:

This course is designed to develop an understanding and working knowledge of research methodology
required to conduct research. The focus of the course is also on developing the report after
understanding the methodology & conducting research in a business/economic decision environment,
especially in an environment of risk and uncertainty. The objectives of this course are to design and
execute a basic survey research project, to understand the research tools and techniques for executing
a business project and decision making.

Unit|

Basic concept of Statistics: Application of Descriptive and Inferential Statistics in Managerial Decision
Making; utility and limitation of Statistics. Presentation of Data: Bar Diagram; Histogram; Frequency
Polygon; Frequency Distribution Curves. Measures of Central Tendency: Mean; Median and Mode and
their implication.

Unit (I

Measures of Dispersion: Range; Mean Deviation; Standard Deviation; Coefficient of Variation(C.V.);
Skewness; Kurtosis. Correlation: Meaning and Types of Correlation, Karl Pearson and Spearman Rank
Correlation. Regression: Meaning, Regression Equation and their Application

Unit (Il
Probability: Concept of Probability and its Uses in Business Decision; Addition and Multiplication
Theorems; Bayes Theorem and its Application. Probability Theoretical Distribution: Concept and
Application of Binomial; poison and Normal Distribution.

Unit IV
Estimation Theory and Hypothesis Testing: Sampling Theory; Formulation of Hypothesis; Application of Z

test; t test; F test; Chi-Square test; Techniques of Association of Attributes.

UnitVv
Basic concepts of Business Research, Research Process; Types of Research Design-Descriptive, I

Exploratory & Experimental; Literature Review; Questionnaire, Schedule, Interview, Observation
Method; Qualitative Research Methods; Scales & Scaling Techniques and Attitude Measurement; Result
preparation & report presentation; Ethical issues in Research, Problems encountered by the Researcher,

Precautions to be taken by the Researchers.

5 | l\e.\')ﬂ/ !
N W Gdlade P -
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Course Outcomes:
After learning the course, the studenty should be ablo (0!
COL Understand the concept, process and applications of rosearch,

CO2: Identity the source of g quantifiable problem, recognlze the Issues Involved and produce an
appropriate action plan,

CO3: Organlze, analyze, Inter
COA: Demonstrate an abllity
aglven data set,

COS5: Carry out a simple sample survey,
CO6: Develop a research report usin
making.

pretand summarlze the data In uselul and Informative manner,
to select and calculato an appropriate measure of central tendency for

analyze the results and present the findings to the class,
g Important statlstical tochniques for managerlal declsion

Suggested Text & Referenco Books:

1. C R Kotharl (2004), Research Methodology: Methods & Tochnlques, New Age International
Publishers

2. Bajpal, N. (2011), Business research methods, 2nd editlon, Pearson education

3. Cooper, D. R,, Schindler, p, S, & Sharma, ). K., Business research methods, 120d,, Tata McGraw
Hill Education,

4. Hair Jr,, ). F,, Celsl, M, W., Money, A. H., Samouel, P., & Page, M., 1., Essentlals of Business

rescarch methods, 2nd ed., Routledge, Taylor & Francls Group.

Gupta, S. (2001) “Rescarch Methodology and Statistical Technlques”,Deep and Deep, New Delhl,

Hooda, R.P. (2003) “Statistics for Business and Economlcs”, 3rd ed., Macmlllan IndlaLtd., Delh,

Berl, J.C. (2010). BusIness Statistics, New Delhl: Tata McGraw Hill,

Chandan, J. S. (2009). Statistics for Business and Economlcs. New Delhl: Vikas Publishing House
Pvt Limited.

® N w

List of Open Source Software/learning website:
1. https://onllnecourses.swayamZ.ac.ln/nouZ1_cm03/prcvlcw
2. https://onlinecourses.nptel.ac.In/noc22_mg25/preview
3. https://onlinecourses.nptel.ac.in/noc22_ge08/preview
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| L Maximum Marks Allotted Contact
Theory Slot ’ Practical Slot Hours
e butjec T L TR perweek  Modeol
gory Cod Subject Name End Term Evaluation | Continuous | Continuous Total Ryl by -
i— | Evaluation |  Evaluation Marks Credits{Offline/
End Sem iPersonalityl. Mid { Quiz/ ; LiITIP Onfinel h
| lassessment] Overview | Sem. ;Asslgnm‘ Internal  External
I A ”“'%’—-—'ﬂ Exam | ent |
f Marketing ' ‘ |
701004 | “
' Management 20 g 10 ‘l 20 | 20 | ) . 100 {3|-10| 3 |Offline PP
| ‘ !

Course Objectives:
Marketing management course enables a student to understand the fundamentals of marketing concept

arjdl the role marketing plays in business. This course enables a student to understand the ‘Mzrketing
mix’ elements and the strategies and principles underlying the modern marketing practices. Stugaﬁ;
should be able to demonstrate their comprehension of marketing concepts and knowledge by aa'.rf?(}rf:
those in their written exams, case studies discussions, presentations and projects. ) i

Unit |
. . . . .
Definition, Importance and scope of Marketing, Philosophies of marketing management, Elements of

marketing - Needs, Wants, Demands, Customer, Consumer, Markets and marketers; Marketing vs.
Selling, Consumer markets and Industrial markets, Concept of marketing management, Marketing - Mix,
Functions of marketing management, Marketing environment, Factors affecting marketing environment,
Marketing information system and Marketing research, Strategic marketing planning, Markeing

Myopia.

Unit I

Segmentation, Targeting and Positioning: Introduction, Concept of Market Segmentztion, Benefits of
Market Segmentation, Requisites of Effective Market Segmentation, The Process of Markst
Segmentation, Bases for Segmenting Consumer Markets, Targeting (T), Market Positioning (P). Preduct
Management: Decisions, Development and Lifecycle Strategies: Introduction, Levels of Products,
Classification of Products, Product Hierarchy, Product Line Strategies, Product Mix Strategies, Packaging
and Lzbelling, New Product Development, Product Life Cycle (PLC), Differentiating the product, Product
Introduction, Importance & process.

. positioning strategy, Consumer behavior -
Unit 1Nl
Mix decisions, Product decisions, New Product Development-Concept and necessity for development,
Product-mix, Branding and

Failure of new products, New product planning and Development process, 3
Packaging decisions, Product life cycle - Stages and strategies for different stages of PLC; Pricng

decisions, Pricing objectives, policies methods of setting price, Pricing strategies.

Unit IV ‘ ‘ -
Distribution Channels: Channels of distribution for consumer/ industrial products, Factor; affectm§,
f channels: Current trends in wholesaling and retailing, Retail

tion, Personal selling.

channel distribution, Management 0 . :
motion: Promotion-mix, Advertis

distribution system in India. Pro _
publicity and Public relations. A Brief account of marketing 0

ing, Sales promo :
f services, CRM, Emerging trends in

v NS Sgals
o
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Illal’keting: Rural |||arketing Electr nicm n hrough interne
} /) onic a ing’ i
irhernti | ket G ket rketi g BZC, B2B and CZC, Direct narketillgt roug internet,

UnitV
Personal Communication Channel
s: In i i

Practices in Sales Management Evaluattri?)duc;lon' Personal Selling, Sales Management Basics, HR
Channels of distribution - conce;)t . n to Training, Personal Selling Process, Direct Marketing,
IMIC Channel, Futuristic reseanct. . markEtriJor ar;ce, Role of Channel intermediaries and their functions,
Marketing System. Factors Affocting Distr:igl;t(jit.annel dynamics: Vertical Marketing System, Horizontal
Functions and Classifications, Markefiog 2.0 ion channel, Channel conflict, Retailing/wholesaling:
Course Outcomes:
After learning the course, the students should be able to:

CO1: Able to identify the elements of ing I ¢ ini

marketing in doma d i
i and iteelements g in industry and understand the marketing
CO2: Apply the concept of segmentation, targeti itioni
, targeting and positioning and able to explai

of product mix decisions ¢ *plain the concept

CF)3: Upderstand the elements of marketing strategy in different stages of PLC and able to

differentiate among various pricing strategies and approaches.

CO4: Apply the promotion tools to generate and increase demand

COS: Explain distribution system and functions of channel members

CO6: Explain emerging trends in digital marketing and the use of digital marketing

Suggested Text and Reference Books:
1. Kotler, P., & Keller, K. L. Marketing Management. 12th Edition. Pearson Education.

Kotler, P., Kartajaya, H., & Setiawan, I. (2021). Marketing 5.0: Tecnologia para la humanidad. LID

2.
Editorial.

3. Ramaswamy, V. S., & Namakumari, S. Marketing Management: Planning, Implementation and
Control: Global Perspective Indian Context. 6th Edition.McMillan Publication.

4. Kotler, P., Armstrong, G.& Agnihotri, P. (1999). Principles of Marketing. 17th Edition. Pearson
Education.

5. Kumar, A. & Meenakshi, N. (2008). Marketing Management.Vikas Publishing House

List of Open Source Software/learning website:
s.html

om/2013/01/marketing-management-note
/lms/UpIoads/pdf/materiaI/MM.pdf
t/university-of-lucknow/

1. https://www.enotesmba.c

2. https://josephscollege.ac.in

3. https://www.studocu.com/in/documen
management-notes-mba-i/8788369

4, https://mbakarlo.com/marketing-notes/
5. https://www.iare.ac.in/sites/default/fiIes/lecture_notes/lARE_MM_%ZOLecture%ZONotes_O.pd

f
6. https://www.slideshare.net/BabasabPatiI/marketing-management-full-notes-

e-marketing/unit-1-marketing-

mba-11624923
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Maximum Marks Allotted Contact ‘ 1 ‘
’ Theory Slot Hours ‘ ‘ ‘l
counne kubject ' frac\lcal Slot per week ode ol hod
) ,.::. ol pen Subject Name | £nd Term Evatuation | Continuous Continuous Total Total eachlnd ®
® ‘ | Evaluation Evaluation Marks Cradits{Offline/ Exam
} End Sem  Personality Mid Sem. Quit/ LIT)P Oniinel
: Acsessment! Overview | Exam Assign | Internal | External |
1 i | ment ;
| Opetations [ “
701008 |
DC 701005 o agement | S0 10 20 | 20 : 100 3\ 0| 3 ‘lomme pp || \1
‘ i

Course Objectives:
The courte it oriented to familiarize the students with fundamentals of Operations Management, and

tools and techniques used in taking decisions in operating and controlling the production and service
indurtries Further, the aim of this course is to develop understanding of the strategic and functional |

b issues in the operational environment of any organization, of the various decisions involving the | |
operational activitics, and of the methods which enable taking the best possible alternative decision.

et

Unit 1
Introduction of operation function and operation management, Scope and Importance of OM, Evolution

from manufacturing to operations management, type of Production Systems, Role of Production
efficiency and effectiveness, Measurement of productivity, factors affecting the

Managet, Productivity,
productivity, productivity improvement programs.
Production Planning and Control: Objective, importance, need and function of production planning and

control planning, routing, scheduling, dispatching, follow up & progress report, production planning and

production control

Unit 1l
Product Design and Development:
considerations, product life cycle, standardization, s

analysis, methodology, applications, concurrent engin
Facility Locations and Plant Layout: Facility location factors and evaluation of alternate locations;

‘ qualitative aspects, quantitative models for layout decisions, types of plant layout and their evaluation;
computer aided layout design techniques; assembly line balancing, materials handling systems.

Principles of good product design, tolerance, quality and cost
implification, diversification, value engineering and
eering; comparison of production alternatives.

Unit il
Forecasting techniques: Need, ype, objectives of forecasting, Factors affecting forecasting, forecasting
in decision making, Time series analysis, demand patterns, methods of forecasting: Qualitative and

Quantitative, Measures of forecast accuracy, error analysis.
y measurement, Long-term and short-term strategies, aggregate production

duling and MRP: Functions, planning horizon and planning periods for
master production ochedule, types of master production schedule, Bill of Material,; Independent
Demand versus dependent demand, Functions of material requirements planning and manufacturing
ource planning (MRP | and MRP i), inputs for MRP system, performance characteristics of MRP

tem, materials requirement planning explosion

Capacity planning Capacit
planning; Master Production Sche

res
sys

. N
o 2 1
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L MADHAV INSTITUTE OF TECHNOLOGY & SCIENCE, GWALIOR
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Unit \V
\nventory Management & Control - Objectives and functi

standardization ABC analysi ; .
nalysis, deterministic inventory models, quantity discount; perpetual and periodic

inventory control systems. Probabili
N istic inventory ma ' i
procurement cost, carrying charges, lead-time re-ord:ayr po\n?agememl Economic. erdeite ert

Project management — PERT and CPM, Network Crashing

ons, need and classifications- Codification and

UnitV

Moaern i :

Kandban c;;c:‘:ls/ ;‘eec::;\;eques. Ju:l in time manufacturing, Lean manufacturing, Push pull Production,

rentive of Sup'p\y i |;\anu\ actur.ing systems, ERP. Supply Chain management: supply chain,

oy Chain oo , Supply chain macro processes, Process view of a supply chain, Drivers of
y Ufa ity Assurance and Control: Inspection, Statistical process control Control charts

:ccte;‘)tzwce‘ .samp\mg concept, risks, cost of quality control; 1SO Quality Systems: \SO:'9000, |SO:1A000',

,\:aiagel:e‘x Control - concept, KAIZEN, six sigma concept, Maintenance Management, Waste

Course Outcomes:

After learning the COUrse, the students should be able to:
CO1: Analyse & measure productivity.
CO2: Acquire the knowledge and understanding regarding production planning and Controlled
required for industry to analyze the engineering problems.
CO3: Utilize the operation research techniques as a problem solving techniques.
COA4: Gives practice through various Management and Operation Tools for Improving Quality and
Quantity.
COS: Solve various kinds of problems or issue faced by service and manufacturing industries like
economic consideration, optimum utilization of resources, productivity.
CcOo6: Get the solutions for materials requirement planning.

suggested Text and Reference Books:
Monks, J. G., Operations Management: Theory and problems, McGraw Hill, New York.

Krajewski, Ritzman, and Malhotra, Operations Management, Prentice Hall, New Delhi.

BwNe

Chase, R. B., Aquilano, N. ). and Jacob, F. R., Production and Operations Management:
manufacturing and services, Tata McGraw Hill, New Delhi.
Modern Production/Operat'\ons Management, guffa and Sarin, Wiley Eastern Ltd.

Production and Operations Management, pannerselvam. R., PHL
Russel, R.S. and Taylor I, B.W., Operations Management, 4Ath Edition, pearson Education.

Adam, E.E and Ebert, RJ., production & Operations Management, PHL.
 Dobler & Lee, purchasing & Materials Management, PHI.

10. Mahadevan B., Operations Management, Pearson Education.

11. Chopra and Meindl, supply Chain Management, Prentice Hall of \ndia.

0 ® N oW

List of Open Source Software/learning website:
1. http://nptel.ac.in/courses/110106045/
2. http://www.newagepub\ishers.com/samp\echapter/001233.pdf

3. http://online|ibrary.wiley.com/doi/lo.1111/poms.12315/pdf

Ebert, ) and Adams, D.J., Production/Operations Management, prentice Hall of \ndia, New Delhi.
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Course [Subject ) o week Mode of I
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| | Management. \J - nel PP |
I I "

Course Objectives:

This Course will help 'the student with the basic concepts, standards and practices of financial and
Manag.e'ment Ac.countmg, as well as to describe how to maintain accounting books and Statements ‘
fordecision making process. Another objective of this course is to discuss how to ensure regular |
andadequate supply o_f funds to the concern and Adequate returns to the shareholders, which will
dependupon the earning capacity, market price of the share, expectations of the sharerlxolders and

optimumfunds utilization. Once the funds are procured, they should be utilized in maximum possible
way at leastcost.

Unit |

Financial “Accounting: Basic Accounting Concepts and Fundamental Conventions, Concept of
Dou.bleEntry‘Systemf Basic knowledge of Accounting Process: Journal, Ledger, Trial Balance, Closing {
Entries,Opening Entries, Subsidiary Books and Rectification of Errors. ‘

|
1‘
|
Unit i |
Preparation of Final Accounts with Adjustments: Manufacturing, Trading and Profit and Loss Accountand 1

Balance Sheet, Financial Statement Analysis.

Unit 1l
Nature  of  Financial ~Management, Finance and related disciplines, Scope of

FinancialManagement,Concept of Time Value of Money, present value, future value and Importance of
m Timevalue of Money Concept in Decision-making Process.

Unit IV
Capital Budgeting - Principles and Techniques; Nature and meaning of capital budgeting; Estimation

ofrelevant cash flows and terminal value; Evaluation techniques — Accounting Rate of Return, Net

Present
Value, Internal Rate of Return, Net Terminal Value, Profitably Index Method. 1

Unit vV f e
Capital Structure: Approaches to Capital Structure Theories, Concept and Mea‘sureme?t 0 ost|
ofCapital: Explicit and Implicit costs; Measurement of cost of capital; Cost °f debt; Cost o F’fe’pe‘”a“
debt;Cost of Equity Share; Cost of Preference Share; Cost of Retained Earning; Computation of over-a
cost of ,
capital, \
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Course Outcomes:
After completion of this course, students will be able to:
CO1: Provide a basic coverage of accoy '
nting concepts try system of Book-
keeping and Financlal Accounting, : Pts, techniques of Double entry sy

CO2: Understand and analyze different components of final accounts.

CO3: Apply the net present value criterion to complex capital budgeting problems.
COA: Calculate the cost of capital for projects and companles.

COS: Apply the weighted average cost of capital method.

CO6: Analyze a firm’s capital structure,

suggested Text & Reference Books:

1. Porwal, LS, “Accounting theory and practices” 9th edition, Tata McGraw Hill publication.
2. Rajasekaran, V. and Lalitha R. “Financial Accounting” Pearson publication.
3. Financial Management: Text & Problems; Khan M.Y. Jain and Jain, P.K., Tata McGraw-Hill
Publishing Company Limited.
ﬂ 4. Financial Management, P. Chandra, Tata McGraw-Hill Publishing Company Limited.
S.

Financial Management, I. M. Pandey, Vikas Publishing House Pvt. Ltd

List of Open Source Software/learning website:
1. https://nptel.ac.in/courses/110107144
2. https://nptel.ac.in/courses/110107127
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™ MADHAV INSTITUT

(A Govt. Aided UGC Auton

Subject

Course
Code

i -

Subject Name

N

701007|IT for Managers

Course Objectives:

To introduce the fundame
ntal pr
Seseribe the role of information F:e';]dples of computer-based information systems analysis and to
nology and decision support systems in business and record the

current issues with those of the firm to solve business probl
ems.

Unit |

-

End Term Evaluation

AEndSem Personality
ssessment| Overylew

Theory siot

P—

——

MId sem,| QuIZ/

———Maximum Marks Allotted

Practical Slot

"Contact

week

Hours per

Continuous
_Evaluation

Continuous
Evaluation

Assign

Exam
. ment

Internal

External

Total
_|Marks

EO
F TECHNOLOGY & SCIENCE, GWALIOR

omous & NAA
C
Accredited Inatitute Affiliated to RGPV, Bhopal)

Mode o
Total Jeachin
Credits[Offline
Online)

Mode | |

of

Exam. 1!

20 | 20

- 100

3 |Offline

Introduction: Informatio . Definiti
n Technology: Definition & Concepts; Role of Managers vis-a-vis IT: Opportunity

identification, Adoption of IT; Basi

xsniications in Bufiness; e.lzérii:;ts of Computer and its operations, advantages and disadvantages; IT

R emporary hardware platf rce, problem solving. Relationship between Strategic planning & IT
platform trends, contemporary software platform trends ’

Unit Il
Orga

Today, Emerging digital firm, Strategy, perspectives and dimensions

based strategies. Global E-business and Collaboration — Business proce
E-Business, E-commerce, E-Governmen

management groups and Enterprise,
competitive forces model, The Business value chain

for Collaboration and Social Business, Porter’s

Model

Unit Il

Meaning and Role of Information Systems,

<. Artificial Intelligence (A1),
HTML elements,
f DBMS approach, various view
Introduction and genera
basic structure of sqL, DDLin SQAL.

Unit IV

Information System
Hyper Text Markup Language (HTML),

DBMS & its components, Advanta

<chema and sub-schem
of sqL, SQL Statements. Modifications O

Management Informatio

benefits, SCM, CRM, PLM;
improved decision makin
t systems,
Computing: Advanta

value of

group decision suppor
methodologies, Cloud

computing.

n System:

ge 0

a, Objectives of database,
f Database,

Business proces

Introduction &
s & its outsourcing,
g, types of sion-making process,

uctured an

modeling and

decisions, deci

ge of C

its applications. Enterpri

designing systems: str
loud Computing, App

nizations, Management and the Networked Enterprise — Information Systems
of Information systems, Network

sses, Systems for different
t, Tools and technologies

Concept of Data and Information,

Applications of Ar
Introduction to Data and Database Mana
of data, data independence,

| concepts of SQL, Advantages

IT outsourcing,

in Global Business

Classification of
tificial Intelligence, Introduction to

gement:

se Systems: ERP & its
|T governance, Business
Business intelligence,
d object oriented

lication and scope of cloud

\
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unitVv

Ethical and Social issues in Inform
issues, Five moral dimensions of
Securing Information Systems - M

ation systems -
the Information
alicloys Softw

A model for Thinking about Ethical, Soclal, Political
Age, Ethical analysls, Candidate Ethical Principles

are: Viruses, worms, Trojan horses, spyware, Hackers
and computer crime, Internal lhreats, Business

requirements for Electronic
Risk assessment, Security policy, technolo

Course Outcomes:
After learning the

value of securlty and control: Legal and Regulatory
agement, Establlshlng a framework for security and control:
Bles and tools for protecting Information resources.

records man

course, the students should be able to;
COL: Apply basic concepts of Inform

ation Technology, Its support and role In Management, for
managers
CO2: Recognize security aspects of IT in business, highlighting electronic trans
security features
CO3: Analyze managerial decislo
C04: Describe emerging m1s technologles |ike ERP, SCM a
CO5: Translate the role of information
processes, with the implications for the man
CO6: Apply various informat
objectives of an organization in

actions, advanced
N-making and to develop perceptive of major functional area of MIS
nd trends In enterprise applications.

systems In organizations, the strategic management
agement,

fon systems |ike DBM

S together to accomplish the information
Business Management

Suggested Text & Reference Books:

Management Information Systems,
Introduction to Information Technol
Information Technology for Manage
Information Technology for Manage

Laudon and Laudon, 13th Edition, Pearson Education Asia.
OBy, V. Rajaraman, PH| publication.

r's 2e (2016), George W. Reynolds, Cengage Learning
ment (2000), Henry C. Lucas, Irwin/McGraw-Hill

o0 P

List of Open Source Software/learning website:

1. https://nptel.ac.in/courses/110105148
2. https://nptel.ac.in/courses/110105083

3. https://www.classcentra|.com/course/swayam-course-in-lnformation-technology-17556
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Course Outline of MAC of MBA | Sem (2022-23)

MulmumMam Allotted Contact | L e
‘ T
‘ X heory $ioy Practical Slot H‘:‘;:e ode o [
surse | Subject i i L1
f“:;w Code | SUblectName End Yorm Evaluation|  Continuous Continuous | Total Total fg:,f,h ‘"}J Mo;t ¢
. End Sem| Evaluation Evaluation Marks Credits [~ " ©
em | Online Exam.
Assessm|"ersonality Mid sem| Quiz/ L{T|p ™
| ent | Overview Exam Assignm| Internal External }'
| Business st _ . I 'p |
¢ IMCT001|Communication . |
" L RSkl 0 20 J 20 50 . 100 |- |- |2 Quah’fy‘Online‘ Mcq

S — 1

Course Objectives:

It hat objective to introduce key concepts of

nica 0B Tosdin communication theory, improving verbal and non-verbal
CoMmmu N

ﬁ sl ¢ o gevelop student’s skills in applying these concepts to realistic situations in 3
different workplace environment,
Unit |

Concepts of - Communications:

Definition, Objectives
Communication,

Process of Communicatlon,
Communication Roadblocks and Overcoming the
7 Managerial Communication

of Communication, Characteristics of

Unit Il

Role

of Verbal & Non-verba| Symbols in communication: Forms of
‘terpretng Non-verbal messages, Tips for effective use of non-verbal
Definition, Anatomy of poor Listening,
Earners to effective Listening.

Nonverbal Communication,

Communication. Listening:
Features of a good Listener, Types of Listening skills, strategies,

Unit 1l

Oral Presentztion: Planning presentation, delivering presentation, Developing & displaying visual aids,

rendling questions from the audience, Telephone, Teleconferencing, Challenges and etiquette,
Principles of successful oral communication, Barriers to communication, Conversation control —
Reflection and Empathy: two sides of effective oral communication.

L

Unit IV

Group Discussion & Interviews: Role Functions in Group Discussions, From gf Group, Chaf'act.eristics of
Effective Groups, Group Decision Making, Group Conflict, Fundafr\er?tal principles of {ntervuewmg, Types
of Interviewing Questions, Types of Interviews, Style of Interviewing. Mock In.terwewst Dressnng and
Grooming, Norms of Business Dressing. Meetings: Ways a"d_ Means qf conduc!mg meetlng EHEC“Y?'V' !
planning a Meeting, Meeting Process, How to Lead Effective Meeting, Evaluating Meeting, Writing f
Agenda and Minutes of meetings, Web Conferencing.

-
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Unit Vv

» Basic Prip
Planning steps for effective writing,

inquiries, orders & replying to the

ciples, Tips for effectiv

e writing, The Seven Cs of Letter writing,
W

riting Business Reports (Short & Long), Kinds of Business Letters,
M, sales letters, Job application Letters, Writing Effective Memos,
emos, Identifying potentfal career opportunities, Preparing Resumes,

_ : + Writing E-mall, Business Reports, Business Proposals: Effective E-mail,
E-mail Etiquettes, Writing Business Reports anqd Proposals, Purpose of Business Reports, Parts of Report,

Ctice for Writing Business Reports.
Course Outcomes:

After learning the course, the students shouy|d be able to:

CO1: Understand the basic concepts of interpersonal skills
CO2: Deliver effective using forma| Presentations

COo3: Demonstrate_ a good understanding of effective business communications
CO4: Showcase skills that maximize team effectiveness

ctively by participating in GDs

ective presentations

Suggested Text and Reference Books;
1

CO6: Develop and deliver eff

Essentials of Business Communication, Mary Ellen Guffey, South-Western Educational
Business Communication AshaKaul Prentice Hall of India
M.K. Sehgal& V., Khetrapal - Business Communication (Excel Books).

Rajendra Pal - Business Communication (Sultanchand& Sons Publication
. P.D., Chaturvedi - Business Communication

Communication for Business (Pearson Educ

)
(Pearson Education, 1st Edition 2006).

ation, 4th Edition)

2
3.
4
5
6.

List of Open Source Software/learning website:
1. https://nptel.ac.in/courses/llOlOSOSZ
2. https://nptel.ac.in/courses/109104031
3. https://nptel.ac.in/courses/109104030
4

. https://www.classcentra|.com/course/swayam-effective-business-communication-14027

1
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Course Outline of DC Courses of MBA Il Sem (2022-23

ﬁ\ o Maximum Marks Allotted Soure
S, c Theory Slot Practical Slot per week Total ?2:3:;:5 Mode
Ours - ————— | Total of
No € [Subject s Continuous Credit| ...
Ategory| code |SUbIeCt Name| End Term Evaluation CE:::L:‘:;’;‘:‘ Evaluation Marks . Offl'lne) Exaim.
i | LiTiP Online)
Mid | Quiz/ )T
End Sem |Personality External
Assessment| Overview Sem. |Assignm| Internal | Exter
— 1 o Exam | ent
Human _
702001 Resource 50 10 20 20 . - 100 |3|-|0| 3 |[Offline| PP
— | [Management |

Course Objectives:

To teach the basic principles of human resource management—how an organization acquires, rewards,
motivates, uses, and generally manages its people effectively in addition to introduce the manager to

practices and techniques for evaluating performance, structuring teams, coaching and mentoring
people.

Unit |

Introduction to HRM: Definition, nature, features, characteristics, functions, objectives Importance, &
scope of HRM; Evolution of HRM, Role & skills of HR Manager, Important Trends in HR Management.

Unit 1l

HR Planning, Recruitment and Selection: HR Planning, Job Analysis-Job description and job specification,
Job Design, Recruitment & Selection process, Sources of Recruitment, Importance of careful selection,
Types of Tests for selection, Interview- Methods of Selection, Placement & Induction.

Unit 1l

Performance Management System: Introduction, Identification of issues in performance appraisal, Uses
of Performance Appraisal, Techniques of Performance Appraisal, Performance Management Potential

Appraisal, Training and Development: Objectives, Concepts and Needs, Training methods, Management
development program.

Unit IV

Wage and Salary Administration: Job Evaluation: meaning and methods, Money & motivation, Individual
& group incentives, Employee benefits: leaves, insurance, retirement, flexible benefits; Pay for
performance

Unit Vv

Employee retentions, Employee engagement, Career planning & management, Succession Planning,
Promotions, Transfer, Separation, VRS, International HRM. Introduction of Industrial Relations & Human
Relation, Green HRM, HR Audit & HR Records.
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“\4\\\9“16 — d | Skill development
y CO i ey concepts and issues in managing organizational change an
"’ development
Cos ~

' Evaluate thE\\Va\}W\}Jh‘ic\I{orr'génizatic;h‘s manage their people.
Co6 '

Bhopal)

ted to RGPV,

Aideg vae Atonomons & NAAC Ace rechted Institute Affiliate

Course Utcomes,

After |

B earning the Course, the students should be able to: -

\*ch“fse Outcomes (Cos) -
Fm'a'” the Way in whici Ofganizations manage their people. —
Describe w.

Suggested Text & Refere

List of Open Source Software/learn

WALIOR 1
MADHAy 'NSTITUTE OF TECHNOLOGY & SCIENCE, G
A Gowy

o : tegy.
o 3Ysin which People might diagnose a business strategy

e ——— Employability
) , ena

—Ceveloping role of human resources in the global ar

Analyze the concente y

1 Employability
R ———— . t | Entre reneurshj
Assess the Various Parameters of performance appraisal and SEnagcmen P 0

COI: Learn he Way in which organizations manage their people.

Co2: Develop Ways in which People might diagnose a business strategy.
CO3: Evalyate the developing role of human resources in the global arena
Coa: Understang

the key concepts and issues in managing Organizationa| change ang

nce Books:
1. Human Resource Mana

2.
3. Human Resource Management
4. urce

ing website:
1. h_tg_,‘g;/mnljnecourir;s.;wayamZ.ac.iJ]Lce\cg

1 mgOG[Qreview?
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practical Slot
rse Subject '

—— eachin
Subject Name| E Continuous Continuoss

gory| Code I nd Term Evaluation Evaluation gvaluation Offline

. | T Online)

End Sem |Personality Mid | Quiz/ |

0C \702002\ Managerial

A Govt. Aided UGC Autonomous & NAAC Accredited Institute Affiiated 10 RGPY: Bhopal)

_ Maximum Marks Allotted
Theory Slot

Economics 50 10 20

e

lo| 3 losinel ep |
-10} 3 lofﬂme. PP‘

1

S E R B
2 h\\ps://onlinecourses.nptel‘ac.in/nocZO_mgGO/preview

Course Objectives:

Understand the relative importance of Managerial Economics. Know how the application of the
principles of managerial economics can aid in achievement of business objectives. Understand the
modern managerial decision rules and optimization techniques. Be equipped with the tools necessary in
analysis of consumer behavior as well as in forecasting product demand. Understand and be able to
apply latest pricing strategies. Understand and analyse the macro environment affecting the business
decision making.

Unit |

Basic Concepts and principles: Definition, Nature and Scope of Economics-Micro Economics and Macro
Economics, Managerial Economics and its relevance in business decisions, Fundamental Principles of
Managerial Economics - Incremental Principle, Marginal Principle, Opportunity Cost Principle,

Discounting Principle, Concept of Time Perspective. Equi-Marginal Principle, Utility Analysis, Cardinal
Utility and Ordinal Utility.

Unit 1l

Demand and Supply Analysis: Theory of Demand. Types of Demand, Determinants of demand, Demand
Function, Demand Schedule , Demand curve , Law of Demand, Exceptions to the law of Demand , Shifts
in demand curve , Elasticity of Demand and its measurement, Price Elasticity. Income Elasticity, Arc
Elasticity, Cross Elasticity and Advertising Elasticity. Uses of Elasticity of Demand for managerial decision

making, Demand forecasting meaning, significance and methods ( numerical Exercises) Supply Analysis;
Law of Supply, Supply Elasticity; Analysis and its uses for managerial decision making.

Unit 1l

Production and cost Analysis: Production concepts & analysis; Production function, Types of production
function, Laws of production: Law of diminishing returns, Law of returns to scale. Cost concept and
analysis: Cost, Types of costs, Cost output relationship in the short-rup. Cost output relationship in the
Long-run. Estimation of Revenue, Average Revenue, Marginal Revenue

Unit IV

Market structures: Perfect and Imperfect Market Structures, Perfect Competition, features,
determination of price under perfect competition. Monopoly: Feature, pricing under monopoly, Price

T T
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Di§Cfimlnatlon. Monopolistic: Features, pricing un
Oligopoly: Features, kinked demand Curver
determination, full cost pricing, product line pricin

CaUSGS,
e ent, Inflations types and |
National Income; Concepts and various methods of its measurement,
BuSiHESS
-

Course Outcomes: e e .
— Skill development

3:No_| Course Outcomes (COs) d market imperfections:
andm )

| 1 N " —."PF v i
o Define economic basis for business characteristics Skill development
2 ' Descri - iour. &

cribe consumer behaviour and market behavi cets. Employability

fferent mar

Apply optimizing techniques in competitive strategy in di Employability

| -
3
! ‘ - ly. —
|4 Analyze costing, pricing and its relation with demand and suPP y Employability
j Evaluate creation and sustainability of different markets. ¥ Entrepreneurship
- i orid.
6 Create microeconomics tool for analysis of volatility in the business W
Suggested Text and Reference Books: 4 Ed
1. M : : _Hill Education 2n . ;
anagerial Economics, GEETIKA, McGraw Hi i “HOMAS & MAURICE, McGraw-Hill

2. Managerial Economics: Concepts and Applications
Education, 9th Ed

3. Managerial Economics, H.L Ahuja, S.Chand, 8th Ed
Managerial Economics ,D.N.Dwivedi,Vikas publication, 7th Ed

5. Managerial Economics — Theory and Applications, Dr.D.M.Mithani, Himala

Ed.

ya Publications, 7th

List of Open Source Software/learning website:
1. https://nptel.ac.in/courses/110105075
2. https://onlinelibrary.wiIey.com/journa|/10991468
3. https://www.academia.edu/34707649/ManageriaI_Economics_Textbook
4 https://www.opentextbooks.org.hk/system/fiIes/export/15/15497/pdf/PrincipIes_of_M

anagerial_Economics_l5497.pdf

4 Ve
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T Maximum Marks Allotted Con!actJ

“ PP Theory Siot Practical Slot esrepe
ect —— e week ode of
¢ | Subject Name | End Term Evaluation Continuous Continuous Total Total Jeaching T

. L Evaluatlon__r_ ____Evaluation  |Marks Credits|Offline/ £ -

| End Sem [Personalityl MId | Quiz/ LiT|e Online)| "

) Assessment| Overview Sem. |Assignm| Internal | External
e — | Exam | ent
v Technology 50

“| Management | 10 20 20 - - 100 |3|-|0| 3 |Offline| PP

o] T B L

se Objectives:

nology Management course enables a student to understand the Concept and Meaning of

nology and Technolog.y. Management. This course enables a student to understand the Technology
cast, Technology Acquisition, and Technological Change.

ept and Mean.ing of Technology and Technology Management- Technology; Technology
agement, Evolution and Growth of Technology, Role and Significance of Technology Management,
ct of Technology on Society and Business Technology and competition; Key issues in managing

nological innovation, Forms of Technology- Process technology; Product technology

Il

nology Acquisition, Alternatives for Acquiring New Technologies, Reasons Compelling a Company
Obtzining a New Technology, Management of Acquired Technology, Measures of Scale and
hznisms for Acquiring Technologies; Levels of scale; The measurement of scale; Factors affecting the
ce of scale.

1]

ept of Technology Forecasting- Characteristics of technology forecasting; Technology forecast
od: Principles of technology forecasting, Technology Forecasting Process, Need and Role of
nology Forecasting, Forecasting Methods and Techniques, Planning and Forecasting

v

nology Strategy-Technology strategy and management; Elements of an accessible technology
egy; Technology Adoption, Technology Diffusion- of technology diffusion; Perspectives of
sztion diffusion process; Activities necessary for diffusion process, Technology Absorption- Role of

nology absorption.

v . \ -
nological Change- Characteristics of technological change; Classification of technological change;

ct of technological change, Technology Life Cycle, Technology Transformation; New Techn‘ologies,
tion of a New Technology, Implementation of New Technology, Automation- Automation and

mation technology; Technology Choice, Technology Assessment Process.

\g/*éf/ A o




ALIOR

MADHAV GW
INSTITUTE OF TECHNOLOGY & SCIENCE" )

= A Gowt
Aided UGC Autonomous & NAAC Accredited Tnstitute Affiliated 0

Cou utco :
rse Outcomes focused on employability/entrepreneurship/skil development:

Ccos Course Outcomes (COs)

co1 Remember the role and significa - mam“mem =
business. |
Understand the expertise and confidence to po— eadership
positions in technical environments and assistance 10 coworkers. |

| il e concepts of T™ to real-world problems

. | to develop optimal, affordable, sustainable solutions -

| CO4 | Analyze the relevant principles on the design of computer based |

al effectiveness and |

information systems to increase ofganization
L///

afficien
cos | — T e PN Skill pevelopment
‘ N Evaluate the acceptance and adoption of technology within various

urship

types of organizational cultures. S e
COb Demonstrate and apply new knowledge through effective lifelong |
learning strategies, to address current local, national, and global | [

_ challenges ul 1 ——

Suggested Text & Reterence Books:

wandbook of Technology Management by
wanagement of Technology and Innovation by PN Rastogi( Sage)

wianagement Information Systems: 3rd Edition, Wwaman S Jawadekar.

wianagement information Systems: Managing the Digital Firm, 13th Edition, Kenneth C. Laudon,
jane P, Laudon

Business Driven Information Systems 4th Edition by Paige Baltzan , Amy Phillips
& inwoduction o Information Systems: Enabling and Transforming Business 2nd Edition, R. Kelly

Efraim Turban

Gerard H. Gaynor( MacGraw Hill)

8w

o

List of Open Source Software/learning website:
1 hatpsy//archive nptel ac in/courses/110/106/110106157/

Y <
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real business world scenario. The objective of the
from various sources in order to take advantage

processes or for decision support,

Unit
Introduction to Data Science: Selecting row
Merging data, Data aggregation, Data mun
Analyst, What is data science, Why Data Sc

E OF TECHNOLOGY & SCIENCE, GWALIOR

onomous & NAAC Accredited Institute Affiliated to RGPV, Bhopal)

s/observations, Rounding Number, Selecting columns/fields,
ging techniques, Data Scientist vs. Data Engineer vs. Business

ience, Applications for data science, Data Scientists Roles and
Responsibility
Unit 1l
Data: Data Collection, Data Management, Big Data

catzImportance of data quality,

DataClassification, Data Science Project Life C

Preparation, Hypothesis and Modeling,
Optimization,

Unit 11l

Introduction to Data Mining, The origins of Data Mining,
data anzlysis, Basic concept of Association Analysis and Cl

Unit Iv

Management, Organization/sources of
Dealing with missing or incomplete data, Data Visualization,
ycle: Business Requirement, Data Acquisition, Data,

Evaluation and Interpretation, Deployment, Operations,

Data Mining Tasks, OLAP and Multidimensional
uster Analysis.

Introduction to Machine Learning; History and Evolution, Al Evolution, Statistics Vs Data Mining Vs, Data

Analytics Vs, Data Science, Supervised Learning,
Frameworks for building Machine Learning Systems.

nit v

Unsupervised Learning, Reinforcement Learning,

ntroduction to Decision Modeling, Optimization Use of Excel to solve business problems: e.g. marketing

x, capital budgeting, portfolio optimization, Decision Making under Uncertainty,

S
2

Implementing

e Maximum Marks Allotted Contact
1= : i Hours
T'“,"’_'V —_— Practical Slot per week Mode o
e Subject T — - Total Mode
i Subject Name| End Term Evaluation | Continuous Continuous Total roe (mreachlni of
ry| Co ——— Evaluation Evaluation  |Marks Offline/
——— s i )Exam.
End Sem Personality Mid | Quiy/ LIT|P Online
Assessment Overview Sem. |Assignm| Internal | External
| Eram | ent
I — Data Science 50
%% or Manager 10 |20 2 100 (3|-|0| 3 |Offline| pp
SN R )
Course Objectives:
To enable the students to understanding the role
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Clustering-Profiling
1O 3 tion Analysis, K VIESE ; Cour
Predictive Models-Ensemble Models-Clustering and Segmenta

and Interpreting Clusters.

Course Outcomes:
After learning the course, the students should be able to:

—— ['Mapping DC
cos Course Outcomes (COs) skill developmen
co1 DefineUnderstand the basics of Data Science. ' D T IFERI developm

: ject Life =M

C02 Identify and explain data management and handling and Data Science Project

Cycle. : Skill developme.
COo3 Useapplications of data mining concept and its techniques EntreprencU
COo4 Analyze machine learning concept : Entreproncii
CO5 RecognizeUnderstand the application of business analysis in different domain ntrep
COo6 Explore the fundamental concepts of big data analytics and to learn to analyze the Employability

big data using intelligent techniques

Suggested Text &Reference Books:
1. Essentials of Business Analytics: An Introduction to the methodology and its application

BhimasankaramPochiraju, SridharSeshadri, Springer
2. Introduction to Machine Learning with Python: A Guide for Data Scientists 1st Edition, by
Andreas C. Miiller, Sarah Guido, O’Reilly
3. Introduction to Data Science, Laura Igual Santi Segui, Springer ,
4. Introduction to Data Mining, Pang-Ning Tan, Michael Steinbach, Vipin Kumar, Pearson Educatio
India )
5. An Introduction to Business Analytics, GerKoole, Lulu.com, 2019

List of Open Source Software/learning website:
1. https://onlinecourses.nptel.ac.in/noc21 cs69/preview

@Myﬁ// =P
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T )
i Maximum m
arks Allo
: Theory Slot tted Contact
le,/biect e AL Pra Hours
Course lsubjectg,bject Name| End Term Evaluatio Contin 5P per week Mode o
ategory| oy 3 Eval Fi Continuous Total i Feachi Mode
' End Sem F;\Tuatlm Evaluation  [Marks Credit] tine] O
A ersonality id | Quiz/ ; offline/ _.
ssessment | O Se CS[RlRtE Onli i
| | verview | >¢M: |Assignm| Internal !
ey LRI S iExam) ent External
{ 5}' Business o
=12
pc 702009 analytics 10
| G2 A% S : . |1003|-|o| 3 |Offiine| PP
- ine

SRR

Course Objectives:
To enabl

significance of it in management studies and how it can be used in business s i
cenarios.

Unit|

[ntroduc
Science)
data quality, D
ability and validity;

tion to Busme_ss 'Analytics', Need and Scope, Components (Business Context, Technology
_Types (Descriptive, Predictive and Prescriptive), Organizati ’
ealing with missing or incomplete data, Data Classification.
Uncertainty and Risk, Definitions and Examples

e the students to gain insi i ;
s o scenarii. ThisS'cgoh::s:en:g ES;N business analytics should be used to reap benefits in
iness analytics has been desi ing in mi
gned keeping in mind the

Data
on/sources of data, Importance of
Data Sets and Databases, Data
in Business Intelligence, Need,

reli
Features and Use of Business Intelligence (Bl), Bl Components- Data Warehouse, Business Performance
Management.
Unitll
d Characteristics of Structured, Unstructured and

es of Digital Data: Definition, Sources, Storage an

ata Lake. Sampling and

Typ
semi Structured Data; Data Warehouse: Definition, characteristics, framework, D
Fstimation, Optimizing the Complexity of Decision Trees - Interpreting Decision Trees ; Logistic
tic Regression — Selecting; Regression Inputs, Multivariate Linear
Modeling

Regression - Simple and Multiple Logis
n linear regression; nd coding dummy variables;

Fac

Transformations a

Regression I: More 0O
torial designs; Split-plot design; Analysi

interactions: ANOVA; Randomized blocks;

Unit Il
Data Visualization: Meaning and Significance of Data, Visualization
Meaning and Usage of Data Dashboards, |

and software for data visualization; ;
Models-Ensemble Models-Clustering and Segmentation Analysis, K-Means C

Interpreting Clusters.

ve bus
der Uncertainty Dat

g

Unit IV :
Introduction to Decision Modeling, Optimization Us.e'of Excel.to sol
mix, capital budgeting, portfolio optimization, Decision Makl;i udnuction
Concept and applications of Data Mining; Data Exploration and € :

5 P

s of Covariance.

as used in modern research, Tools
mplementing Predictive
lustering-Profiling and

iness problems: €.6. marketing
a Mining: Scopeé
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i Institute
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's lifetime Market

s ifeti e: customer L
lntroduction to marketing Analytics: Customer Llfeti”_‘e_VaI:f big data, FundamenFals of bl(_}

nalysis. Big Data Analytics: Definition and characteristics ctions: Sales & Marketing Analyt s
analytics. Time Series Analysis Analytics in Business Sgpport Flur:ics e eation £ B AnaM
AnaIVtics, Financia| Analytics, Production and operations analy
Industries. Teleco

) : ision Analysis
m, Retail, Healthcare, Financial Services. Decisio

Course Outcomes:
After learning the course, the students should be able to:
Course Outcomes (Cos)

Define various
facilitatesManag
Describe various

terminologies rela

Mapping 4
erial decision.

ted to technology and Skill develop

its application to

Skill develgp;
Employabilit,

nology, theft Employabili'

Employabiji

Entrepreneu )

Suggested Text &Reference Books:
< 8 Albright, S., and

3 Data Analytics Mc Graw Hill

=3 Sandhya Kurugantl&HmdolBasu Business Analytics Applications to Consumer Marketlng Tat
McGraw Hij|

4. Kadre, Shailendra and Venkat Reddy Konasanj Practical Business Analytics Using SAS A Han
on Guide, Apress,

5. Rao, PurbaHalady Busi

List of Open Source Software/learning Website:

g htth:((ngtel.ac.in/&ursesz110105089
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Maximum Marks Allotted

Contact
Theory Slot Practical S| nou
e S ctical Slot f
] per week Mode o
subject Name| End Term Evaluation Continuous Continuous Total ;‘::ilt Feaching M:fe
End \{\\-ﬂm Evaluation Marks 3 Offline EvanL
nd Sem Personality Mid | Quiz/ LITIP Online)

As

sessment Overview Sem, Assignm| Internal External

| Exam ent
ELlLlul

Legal Aspects

' iJ of Business
|
J/’_/‘/

50 10 20 20

SR

- . 100 |3|-|0| 3 |Offline| PP

Course Objectives:
To acquaint the students with the knowled

, influences the fL{nCtlonlng of busingss. Course develops an understanding among the students of the
§ significant provisions of selected business |aws,

ge of the legal framework and learn how legal framework

Unit |

The Contract Act, 1872: Essential Elements of Valid Contract, Essential elements of Valid Contracts,
contracts of Indemnity & Guarantee, Contingent Contract, Quasi Contract, Discharge of contract, Breach
of contract-Meaning & remedies, Agency - Creation of Agency — Agent and Principal
(Relationship/rights), Types of agency.

Unit Il
sale of Goods Act, 1930: Contract of sale of goods, Conditions & warranties, Transfer of property or
ownership, Performance of the Contract of Sale, Rights of unpaid seller, Sale by Auction.

Unit Il
The Negotiable Instrument Act, 1881: Negotiable Instruments — Meaning, Characteristics, Bills of

Exchange, Promissory Notes &Cheque, Parties, Holder and holder in due course, Negotiation and Types
of Endorsements, Dishonour of Negotiable Instrument — Noting and Protest.

Unit IV
i The Companies (Amendment) Act, 2015: Company — Definition, Meaning, Features and Types, One
Person Company, Incorporation of Company — Memorandum of Association (MOA), Articles of

Association (AOA), Appointment of director including woman Director.

Unit v
The Consumer Protection Act, 1986, Information Technology Act, 2000, Digital Signature, Electronic

Governance, Electronic Records E — Contracts, E — Business models, Cyber Crimes. \
Introduction, Legal Aspects of Patents, Filing of Patent Applications, Rights from Patents, Copyright and

Its Ownership, case studies,

\ s
% Pl
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Course Outcomes: 15"
After learning the course, the students should be abl

COs | Course Outcomes (Cos) '
CO1 | Define Legal Environment of Business.

CO2 | Explainbasic legal knowledge to business transactions. =
CO3 | Interpret effectively using standard business and legal term

CO4 | Examine relationship of business law and economic activities, T
CO5 | Evaluate a sense of ethical viewpoint towards business laws and leg
CO6

Develop an insight towards Patent and Copy Rights

Suggested Text and Reference Books:

1. Business Legislations for Management, M.C. Kuchhal
2. Elements of Mercantile Law, N.D.Kapoor

3. Business and Corporate Laws, Dr. P.C. Tulsian

4. Legal Aspects of Business, Ravinder Kumar

5. Business Laws, S. D. Geet

6. Business Laws, S.S. Gulshan

%

Legal Aspects of Business, AkhileshwarPathak

List of Open Source Software/learning website:

il, httgs:((youtu.be(Pc7DDP2YO8Q
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| e
‘ - mum m P ;
| T gy Alctted Contact ;
| — TVt Practical slot et |
| ——l K t
'subject t Name S S Lhanlod | Mode of
ourse S: ,c Subjec ! End Term Evaluation Continuous Continuous | Total | Total [Teaching ]
Sategory Tx‘h.w\_ ‘21@‘0}102 Evaluation |Marks Credits (Offline/|
Acnd Sem | Personaliy| Mid S I P LIT|P Online)
| flssessment | Overview | Sem. Assi Internal |External
i i——— — Exam Bnment
— \NM\%ﬂ — - = L
Management Tty
202007 Information 50 10 ‘
system | = 20 . - 100 |3 |- |0 3 Offlinel PP
A=l P |

gystems in solving business pr'oblems. This course is also intended to make studentsunderstand the
various knowledge represent_atlon methods and different expert system structures as strategic weapons
10 counter the threats to business and make business more competitive.

Unitl
ganizations, Management and the Networked Enterprise — Information Systems in Global Business
dzy, Emerging digital firm, Strategy, perspectives and dimensions of Information systems, Network

(o

' O

d strategies
obz E-business and Collaboration — Business processes, Systems for different management groups
ng Enterprise, E-Business, E-commerce, E-Government, Tools and technologies for Collaboration and

usiness, Porter’s competitive forces model, The Business value chain Model

25€
.
9

Gy o

Wy o

0Cie

(8 5

Unit Il
ftnical and Socizl issues in information systems — A model for Thinking about Ethical, Social, Political

ssues, Five moral dimensions of the Information Age, Ethical analysis, Candidate Ethical Principles
Tinfrastructure & Emerging Technologies — Evolution, Components, management issues, contemporary
nerdware platform trends, contemporary software platform trends, Web services and service-oriented

archintecture -
Ffoundztions of Business Intelligence — File organization terms and concepts, Capabilities of Database

<ol

Wenagement Systems, Analytical tools, Databases design, managing data resources

Unit 11 )
' ication trends,
Telecommunications, Internet and Wireless Technology — Networking and communicat

Iaatl i r networks
“Enals, types of networks, internet services and communications tools, Wireless compute

and internet access

Securing Information Systems —
9 computer crime, Internal threats, Busines 66
"auirements for Electronic records management, Establishing a. TR
Risk #sessment, Security policy, technologies and tools for protecting info

Malicious Software: Viruses, worms, Trojan horses, spywdar:, Halci:ers
s value of security and control: Legal .an egula orY
framework for security and control:
n resources.

-~
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Maxi
mum Marks Allotted Contact
P e Hours per

-~ P

Theory S|
y Slot Practical Slot week Mode of
o T ] Total Teachin

Mode

Exam.

Subject : p N
subject Name|  End Term Evaluation Continuous Continuous | Total 7 ey
. | FEvaluation Evaluation  [Marks Credits [(Offline
AEnd Sem ﬁ’Pe'SOnallly led Quiz/ 5 [ e LITIP Online)
ssessment | O em.
] e verview | o m | Assignment Internal |External
[ Management
502007/ Information 50 10 20
20 : - |100[3|-|0| 3 |[Offine| PP

system

}I
\

|
i
J
|
1

Course Objectives:
The objective of the course is to describe the role of information technology and decision support

systems in s?lvmg business pr.oblems. This course is also intended to make studentsunderstand the
various knowledge represent'atlon methods and different expert system structures as strategic weapons
counter the threats to business and make business more competitive

PN
W

Organizations, Mar?a_gement and the Networked Enterprise — Information Systems in Global Business
emerging digital firm, Strategy, perspectives and dimensions of Information systems, Network

management groups

£-husiness and Collaboration — Business processes, Systems for different
for Collaboration and

nterprise, E-Business, E-commerce, E-Government, Tools and technologies
Lciness, Porter’s competitive forces model, The Business value chain Model

Unit Il
fihiczl znd Social issues in information systems — A model fo

LCc

r Thinking about Ethical, Social, Political

ccuec Five moral dimensions of the Information Age, Ethical analysis, Candidate Ethical Principles
T infractructure & Emerging Technologies — Evolution, Components, management issues, contemporary
rdware platform trends, contemporary software platform trends, Web services and service-oriented

architecture
of Database

Foundations of Business Intelligenc
\iznzgement Systems, Analytical tools, Databases design,

e — File organization terms and concepts, Capabilities
managing data resources

and communication trends,

Unit 11 |
s Technology — Networking
Wireless computer networks

Telecommunications, Internet and Wireles

signals, types of networks, internet services and communications tools,
and internet access

Securing Information Systems =
and computer crime, Internal threats, Busines b
requirements for Electronic records management, Establlshing 8
Risk assessment, Security policy, technologies and tools for protect

K @k@/

Malicious Software: Viruses, worms, Trojan horses, spyware, Hackers
s value of security and control: Legal and Regulatory
framework for security and control:

ing information resources.

!
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timacy: Enterpries

tomer In ! .

lence and Cusanagement system: SUpp
m.onal and Analytical cR A
i applications: Ney,

Unit |v
: “YCe ’
Enterprise lnformation System - Achieving operatlona! EXSC S0 chain
sttem, Applicaﬁons' Business values of Enterprise Sysmma ’emcnti Operd rise
Y a!n, Global SUpply chaip, customer relationship manf systems, Enterp
Business ' Yalue of Customer relationship managemen management systeme
OPportunities ang Challenges voes of knowledge ‘
Man'aging Knowledge — Important dimensions of knowledge, tyP
réquirements of knowledge work systems, expert systems.
types of decisions, decisjgy
d middle managemep;

modeling and desigpj N

Lt aking

¥ icion M )
Enhe‘mcmg Decision Making - Business value of improved CleCIS'gnerational an
ma'flng Process, Business intelligence, decision support for prt systems,
decision Support for senjor Management, group decision SUPPO tive systems building approach
SYStems: structured ang object oriented methodologies, Alterna

Application development for the digital firm.

Course Outcomes:
After learning the course, the students should be able to:
Mapping

Skill developm

Course Outcomes (COs) le in
Apply basic concepts of Information Technology, its support and role

Management ) . 4
Recognize Security aspects of IT in business, highlighting electronic transactions, Employabili
advanced security features ‘
Analyze manageria| decision-making and to develop perceptive of major functional Employabllf
area of MIS i 3
ologies like ERP, SCM and trends in enterprise | Skill developmi

Describe emerging MIS techn

/applications.
[:ZOS Translate the role of information systems in organizations, the strategic Employability

Management processes, with the implications for the management., 5 ]
t:os /Apply various information systems like DBMS together to accomplish the Entrepreneul

information objectives of an organization in Business Management.
-

Suggested Text & Reference Books:
1

Ac

23
3.
4.

5. Decision Support Systems and Intelligent Systems, Turban ang Aronson, Pearson Education As
6. Management Information Systems, Schulthesis, Tata McGraw Hill, '
7. Management Information Systems - Sadagopan, Prentice Ha||.

8. Management Information Systems — Jayant O

List of Open Source Software/learning website:
1. https://onIinecourses.nptel.ac.in/nOCZO_m T
| \
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= Maximum Mmarks Allotted Contact
Theory Slot Hours per
cac S 7 e Practical Slot waek Mode o
Mode
Continuous Continuous Total Total Feachin o7
Evaluation Evaluation Marks Credits[Offline/ Exarm.
End Sem Personality Mid Quiz/ L|IT|P Online)
Assessment | Overview | S€M. Assignment|'"ternal (External
Exam
Total Quality -
Management 20 20 - - 100 |3|{-|0| 3 |[Offline| PP

_ d Total Quality Management concept and principles,
understand the various tools available to achieve Total Quality Management, understand the statistical

approach for quality control, evaluate and explore the principles of quality management within quality

management systems, select and apply relevant tools and techniques for controlling, improving and
measuring quality.

Unit |
Definition of Quality; Types of quality; Relation b/w quality &cost; Productivity,
business strategy, Dimensions of quality, Basic concept of TQM, Principles of
Quality Costs — Analysis& techniques for Cost control of Quality,

Quality Leadership and
TQM, Quality Council,
Barriers of TQM Implementation.

Unit Il
Deming Philosophy on quality, JURAN Trilogy, PDCA cycle, Control of quality, control of Quality, quality

planning and sales income, Strategic Quality Management, Designing for quality.
Unit Il

Quality function, Coordination of quality activities for cross Functional Aspects, developing a quality

culture, Standardization of Corporate wide Method for Cutting cost, Role of Upper, Middle management
and workforce & Quality Director, Quality Circles.

Unit IV

The seven tools of quality, Concept of six sigma, New seven Management tools, Kaizen, Just In Time,
Taguchi methods, Recent techniques of quality improvements.

Unitv

Need for 1S0 9000 ang Other Quality Systems, ISO 9000:2000 Quality System - Elements,
Implementation of Quality System, Documentation, Quality Auditing, TS 16949, ISO 14000 — Concept,

Requirements and Benefits,
g %
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Course Outcomes: ble to: [ Mapping
After learning the course, the students should be 3 S Skill de'
e ement 3
al Quality Manage”

Course Outcomes (COs

Understand the fundamental principles of i oving proces Employabll
T T ovi - i mploya
Choose appropriate statistical techniques forﬂ@_[’f//f/’commendmg ployabi

S———— es and e
Co3 Write reports to management describing process

T
e ( in
| Ways to improve them B o f&gpmf changes
o4 ; Develop research skills that will allow them to

/ » »
| the field of Total Quality Management ther than the Entreprene

: - ry ra
' COS | Emphasize the process of learning and discovery

“ N
: |_Presentation of fact. 7 i
sl business
Co6 | Effectively implementation of quality control methods in %

]

Suggested Text & Reference Books: " cation, Inc. 2003. (Indi;
1. Dale H.Besterfiled, et al., "Total Quality Management”, Pearson Edu

reprint 2004). ISBN 81-297-0260-6. " -
2. Ja:'nes R.Evalus& William M.Lidsay, “The Management and Control of Quality”, (Sth Editior
South-Western (Thomson Learning), 2002 (ISBN 0-324-06680-5).
3. Feigenbaum.AV. “Total Quality Management”, McGraw-Hill, 1991.
Oakland.J.S. “Total Quality Management”, Butterworth Hcinemann Ltd., Oxford, 1983. |
Narayana V. and Sreenivasan, N.S. “Quality Management — Concepts and Tasks”, New A
International 1996,
Zeiri. “Total Quality Management for Engineers”, Wood Head Publishers, 1991.
Lt. Gen. H. Lal, "Total Quality management", Wiley Eastern Limited, 1990. .
Greg Bounds. “Beyond Total Quality Management”. McGraw Hill, 1994. 3. Menon, H.G,
"TQM in New Product manufacturing”, McGraw Hill 1992,

v &
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List of Open Source Software/learning website:
1, hnps://archive.nptel.ac.in/courses/l 10/104/1 10104080/
2. hnps://www.academia.edu/B7213047/TOTAL_QUAL|TY_MANAGEMENT notes
3, hnps://www.researchgate.net/publication/318654507_TotaI_Quality_M;nagement Notes

g




Dl

Course Objectives:

The objective of the course is 1o understand the role of Fin

ancial Institutions and Services in
pusiness organizations. This course

il provide an understanding of the functions, and aperations of
the financial markets and institutions operating in India. It explains the role of financial systemn on
economic development. Various conceptual issues related to fisk and return, the role of regulatory

bodies, mechanism of commercial banking, operations of insurance companies and mutual funds are
jiscussed elaborately,

gn

Unit!

ntroduction to Financial System and Economic
structure and Characteristics. Regulatory Instituti
Reserve Bank of India).

Development, Indicators of Financial Development,
ons: SEBI (Security Exchange Board of India) and R8I

Unit il
Capital Markets: Primary and Secondary Market, Structure,
Stock Market Indices.

ey Market: Structure, Operations, Players, Treasu
't Laged Securities and REPO's.

Nature, Significance and Players, IPO, Stock

xchanges

ry Bills, Commercial Papers, Certificate of Deposit,

Unit 1
mmercial Banking, Role of Banks, Risk Management in Banks - Credit risk management, Operational
e management, Market risk management, Provident Fund, Pension Fund, Insurance Companies.

unit IV
Viutual Fund, Credit Rating Agencies, Merchant Bank, Venture Capital Funds,e-banking. Securitization -
ndian Banking and the financial crisis, Asset Reconstruction Companies, Depositories, Credit Cards.

Unity
vetives Market, Types of Derivatives, Important Concepts used in Derivatives Market, Pricing of

Jlures, Options and Swaps
:

N
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f
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Course o 2
| Mappin
5 T skl deval,
Wons ang 1 ’
' x Nd their features Skill develn
Markets e '
O Employabi
E‘Sjor business proposal s . Employap;
VES assple S and market for anv business | Empl
ﬂﬁh}:;iavi——'ln‘s’{ilhiidns and market for any busines Ployabjj
——— —- i Entrepre
Yo sk management inbanks ——
Suggesteqy Text ang Reference Books: :
L. Financia| INstitutions ang Markets: Structure, Growth and Innovations by L.M. Bhole a
Mahakua, Gth Edition, McGraw Ml Education, Chennai, India ‘ -
2. Financia Markety and Institutions by Frederic Mishkin and Stanley Eakins, 8th Edition, pey
ducatnon
3. Financial lnmtunons & Markets by Jeff Madura, 10 edition Cengage i
4. Bong Evaluation Selection and Management by R. Stafford Johnson, 2nd Edition, John Wi
Sons, Inc Hoboken Ncmerscv
5. Analysis of Investments ang Management of Portfolios by Frank Reilly and Keith Brown
Edition, Cengage Publication
List of Open Source

%20inst%20m kt.pdf i
e/10986/4154/WPS4943.pdf
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Course Objectives:

To enable students in designing and evaluating the marketing strategies based on fundamentals of
consumer buying behavior.

To give the students a perspective to understand the application of market research in framing
effective marketing strategies.

Unit
ntroduction to consumer behavior, defi

yehavior, why study consumer behavior, ield of study and its,

ationship with marketing: behavior dimension, psychographic dimensions, consumer motivation,

erception, personality, information processing, attitude formation and attitude change,the
disciplinary nature of consumer behavior and marketing strategy.

larket segmentation and positioning, basis for segmentation, alternatives av
tioning the consumer decision making process, what i
g process, levels of consumer decision making,
making, types of decision process social and
Itural and socio-cultural influences, family: r
s1ons, changing role of families.

ailable for segmentation,
S consumer decision, consumer decision
models of consumers: four views of consumer
cultural environment: economic, demographic,
ole & structure, family life cycle, purchasing

Jnit |
Windglc

consumer behavior, the economic model, learning model, psychoanalytic model, the
“Eital model, the Howard Sheth model of buying behavior, the Nicosia model, the Engel-Kollat-

Blackwell model, consumer communication, components of communications process, consumer
“eCEon processes: high and low involvement, pre-purchase processes, purchase, post purchase
~onsumption and evaluation, brand loyalty and repeat purchase behavior,

NOreccpnre

Unit 1v

c
201

“logical influences on consumer decision making, consumer reference groups, persanal influence,
diffusion of Innovation, organizational buying, nature of organizational buying, influences on

-
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environmental concerns, consumer n"Va,-:;ﬁon:
PONSes to consumer issues. consumer Pro

Mer protection councils

OTRanizational by
Information,
Marketer reyg
tentral congy

Unit v et behavior and product stz B
CONSUME' b?havlm analysis and marketing Strategy, (()'1'5'r an dism’bU”Oﬂ strategy, cons 7
consumer behavier and pricing strategy, consumer hehavio ot: facets and elements of crm, ers

i tanehi ageme q -y ,
behavior and Promotion strategy, customer relationship man gmmme- trends in crm: e-Crm solutjgy
Process, importance of crm, planning and managing crmprog [ue assessment, CUStOMer retentig
customer loyalty: concept of customer loyalty, customer Vv

strategies, crm in SEIVICEs, e-crm.

' ill development
Course outcomes focused on employability/ AL 'ﬁ,l'?‘/'iw 7
COS | Course Outcomes (Cos) =T

€01 Definekey concepts and theories of consumer behavior.

T | Skill develops
| Co2 , \dentity and explain factors which influence consumer behavior.

— ing viable | Skill developm,
€03 Useapplications of important concepts and theories in developing /

marketing strategies. —— -
——— L — ' - i ' n and | Entreprenays
CO2 | Relate internal dynamics such a personality, perception, learning monvzt'lr:)ations prenc

attitude to the choices consumers make and Implement appropriate comoi
b Of theories, S 3 -
COS Recognize social ang ethical implications of marketing actions on consumer/ ntrepreney

?

k§(_)§___t§_e MOt appropriate techniques to apply market solutions. I Employabil_ 4

Suggested Text & Reference Books:

1. Schiffman Leon G, angd Kanuk Leslie lazar- Consumer Behavoiur (Pearson/ Prentice Hall, 9t
Edition. '

2. Hawkins, Best and Coney- Consumer Behaviour (Tata Mc Graw Hill, 9TH Edition). | |
3. Loudon, David L. and Della Bitta, Albert J. - Consumer Behavior (Tata Mc Graw Hill, 4TH Editio )
4. Peter 1P/ OlsonJC, Consumer Behaviour, Tata McGraw Hill .,
5. Gupta SL/ Sumitra Paul, Consumer Behaviour: An Indian Perspective, Sultan Chand & Sons C
6. Soloman M R, Consumer Behaviour, Prentice Hall
7. Henry Assael (2009), Consumer Behaviour, Willey India, New Delhi. U
E. Deon (2009), Buyer Behavioup Oxford University Press, New Delhi. B
5. Leen G. Schiff man, LH. Kanuk (2009), Consumer Behaviour, Pearson Education, India. Ef
List of Open Source Software/learning website: 3:
1. hngs:[/unlmef.ugfﬁéjiﬂls! 4cin/noc22 meq 7/Q!gy_ig\_,\_/ for
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Course Objectives:

day's hyper competitive business environment creates tremendous pressure on managers to improve
performance of their organizations. Many times, such pressures result in managers engaging in
unethical practices. Hence, ethics and corporate governance has come to occupy an important place in
vanagement theory and practices. Corporate governance is the way a corporation polices itself.

Unit !
Fvolution of Corporate Governance - Meaning of Corporate Governance: Corporate Governance
Obligations to stakeholders; Principles of corporate governance; History of Corporate
Governance: Theory of the firm;
Corporate Governance Models: The Anglo-Saxon Model- Regulatory framework on corporate
nance in India; The Japanese Model of Corporate Governance, Key Players in the Japanese Model;
an model of corporate governance,

sVvitems

Unit ll
Business Ethics: What is Business Ethics; Roots of Unethical Behaviour; Business Ethics and Social

nsibility; The Role Of Ethics in Business; Ethical Theories; Ethical Issues, Making Decisions About
lssues; improving Ethical Behaviour in Business.

Unit 1l

Social Responsibility & Corporate Governance :

Tne Nature of Social Responsibility; Social Responsibility Issues; How Corporaxe Observe Ethics in their
Oreenizations; Corporate Governance Ethics; Characteristics of an Ethical Organization;

Jnit Iy
fDQuTC of Directors: Corporate Management Structure; Kinds of Directors; Directors Appointment;
FHiertieness of the Board of Directors; Duties and Responsibilities of Directors; Qualification and

Disgualification of Directors; Liabilities of Directors; Role of Directors; Rights & Privileges of
Shareholders: Recommendations relating to shareholders; Responsibilities of Shareholders; Guidelines

for investors/Shareholder; Trading of Securities;

y Ao
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t:
Cou " 11 developmen
rse Onhomes *0[’“9@(’ on emp]w.b““y/en[repl’enell’Shlp/Sk'“ d

, ————1pe able | Mapping
After sucm“—f?r;l;nm-l;fﬁi_;n of this course, students would -

to: T T

_____ _ — Employabiliy

‘ t};ﬂ;‘;ﬁvgﬂﬁg@nﬁ 10 understand the business ethics. __— Entrepreneursh;
(202 | ‘f!ﬂ@m‘nh‘\'eﬁ conditions and Business Ethics. m

= < S S A - . - 1, :AESS.
L CO3 | Describe the role of stakeholder and their impact on the BUsince=

, th Skill Developm
, “0os | Applyknow how 1o ai\al)'zc various cthical codes in corporate .
Jovernance s Employability
COs e L3
oo luatecorporate social responsibility business Entrepreneurshy
COe Develop Student to learn the ethics to be followed while doing -
N\ 1

Suggested Text & Reference Books: T ice Hall of India, New Delhi.
1. Horngreen CT: Introduction to Management Accounting, Pren[t)lctl?h' a !
2. lLallawahar: Management Accounting, Tata McGraw Hill New Delhi. ]
' ) - ; nd & Sons Ne
3. Maheswary S N, Management accounting and Financial Control; Sultan Cha "
Delhi, g ;
4. Shasi K Gupta and R K Sharma, Management accounting, Kalyani Publishers.

List of Open Source Software/learning website:
1. hups://www youtube com/@nptel-nociitm9240

2. hups;//nptel.ac.in/courses/110105079
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Bjoctives:
P o thorough anderstanding of the subject, tools and techniques use
;\'\]H!lm‘ from a |\ln|u| manager and ('l\.lN(‘ them o exer Ut

d for managing projects.
s a4 project (O nchieve

IO IS
Joals that will benefit the organizations and society

agers, Functions of Project Managers, PM

don 1o Project, Project Management and Project Man
f Project Management, Project

wvion. Project Goals, Functions; Categories of Projects, Phases o

e, Project Environment, The 78S of Project Management

Model, Analytic Hierarchy Process, Profile Model:
appraisal: Technical, Commercial, Economic.
and Criteria (qualitative and

b selection: Checklist Model, Scoring
von of the project; Request for Proposal; Project
| Management apprasal; Feasibility Study: Project Selection
fit Analysis, NPV, IRR, Payback period, ete.

ol

o) (oSt B3enc

Matrix. Mixed; Project Planning: Planning steps, Master plan; Defining
Work Breakdown Structure, Project Activity, Project Coordination,
Project Evaluation Techniques, PERT, CPM, Critical Chan

Yrganizaton: Pure,
Scope. Developing
ng Charts; 5c hedule, Gantt Charts,
& Crivical Chain Project Management,

Analysis Project Cash Flow, Cost of (‘upiuil,,\VACC, Cost Estimating Process,

ost Benefll
Cost-Time Overrun, Risk analysis.

and Estimates;
Is, Go-No-go Controls, Post controls; Project

gues: Cybernetic contro
oject Audit, Abandonment Analysis.

roject Termination; Pr

M%M%b%

*ontrol Process & techni
ontrol; Project Closure; P
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Course outcomes focused on employability/entrepreneurship/ skill develop

After Completing the course, 2 student will be able to: . by variotis
Measure the Scope, cost, timing and quality of the project as defined by
Stakeholders throy shout its lifecycle. ives for their
Estimate varjoys projects’ feasibility and analyze various alternatives fo
success and failure,
Break down 3 project into tasks/
On various tools & techniques
Analyze (he risks involv
to deal with them,
Evaluate the o
& closure,

Skill developmeng

Skill developmeng

. —<ed | Employability
activities using WBS and schedule a project based

e - Ieric;fElH[;’O)"EIbl.“ly
ed in modern times projects and develop mitigation stratcg

| Skill development

. 7 - = o= ol - ’
ptimum cost of the project for assigned deadlines by effective contro

Suggested Text and Reference Books:

. Gray& Larson (2008), Project Management, Tata McGraw-Hill

2. Harvard Business Schoo] Press (2007), The Essentials of Project Management (for HR
Professionals)

Kerzner (2008
Nicholas and
Elsevier India

Pinto (2009), Project Management: Achieving Competitive Advantage, Pearson India, Delhj.
Kloppenborg (2009), Contemporary Project Management, Cengage.

Maylor (2008), Project Management; Pearson India |
Meredith,Mantel, (2008), Project Management, Wiley India

Nagarajan (2008), Project Management, New Age Publishers

), Project Management, John Wiley :
Steyn (2008), Project Management for Business, Engineering

p e

, & Technology,
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List of Open Source Software/learning website: 1
https://onlinecourses.nptel.ac.in/noc22_mg7I/preview
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Strategic Management
N = - 100 |3(-10 3
Course Objectives:

After completion of the course, the st

: : udents
of Strategic Management in context gl

. arn dbOllt VdriOLl i g i
2 S BllSlneSS Str'][e | ¢
i I N I : ] i : d €S dnd Imp()ltallC€

Unit |
Introduction to Strategies: Introduction Fun

d ;

Scope and Importance of Strategies, Pur amentgls of Strategy, Conceptual Evolution of Strategy,
AN V urpose of.Busmess, Difference between Goals and Objectives of
us “,."\‘}\lvm'n;cmcnt’ o gh Vision and Mission Statements, Core Competencies of Business
?il:::;l:‘, i ‘m\aiaoemelnt lp? lllctl?n, Stmtcleglc .Management, Need, scope, key features and importance
Bfis ategic 1 fS:_ 1t, Role o Strateglsts in Decision Making, strategists at various management
levels, Types of Strategies, Limitations of Strategic Management -

Unit I1

Introduction, Strategy Analysis and its Importance, Environmental Appraisal and Scanning Techniques,
Organisational Position and Strategic Advantage Profile, Strategic ManagementModel

Strategy Formulation and Implementation: Introduction, Strategy Formulation, Process in Strategy
Formulation, Strategy Implementation and its Stages, Reasons for Strategy Failure and Methods to
Overcome, Strategy Leadership and Strategy Implementation, Strategic Business Units (SBUs)

Unit 11

Introduction, Strategy Evaluation, Strategic Control, Difference Between Strategic Control and
Operational Control, Concept of Synergy and its Meaning, Key Stakeholder’sExpectatigns =
Business Policies: Introduction, Overview of Business Policies, Importance of BUSIH(?SS Pollu_es,
Definitions of Policy, Procedures, Process and Programmes, Types of Policies, Business Policy
Statements, Corporate Culture

Unit IV : S /
Limitations of MNCs, Business Strategies of MNCs, Tech_mques Employegl by MNC§ t?\lT.Ianage
Markets. MNC TNC’and Global Companies Strategic Alliances: Intrqductlon, .Stratf:glc\ ‘ jances,
T ()i‘Sll'mCi{iC Alliances and Business Decisions, Problems Involved in StrategicAlliances

l ““t \ o C ) . C a5
] e ora( Iree l . d ] t on n “tl 0 llCtIOlI lCdtl\ lty, InnOanthn, H:Ll““(, dll(l
() Cd i | an ]|||()V(l 1 BUSlnCSS. I d ) S

Building Creative and Innovative n Business, Challenges Involved in

Nt [nnovation |
and Innovation, Importance of Creativity and C

e o : 3 ical Conduct
CBIM'IU\ 11>r‘1111§1 lnncc)i\vgtlonOlatc S Rcsponsibililyi Introduction, Ethics and Values, Ethic
usiness Ethics and Corpor

o eaein| Responsibilities (CSR), Business
and Unethical Conduct, Impact of Ethical Conduct, Corporate Social Responsibilities ( )
¢ nethical Conduct,

obligations. Social Audit and Corporate Governance VN M/’

)
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Skill DeVeIOp‘

S || 1
differentiate among strategics r—iratogy failure EntGCreneursh’ : ¢
Conduct strategic analysis for companies; investigate the ‘ Coql‘er
ccasons and develop methods o overcome them , | Skill Developmen To id S

: | Design business policics as per the strategic goals of the S1panization | Skill Developmene pod1©
* | Critically evaluat Steps involved in strategic alliances and : — —

uate steps involved in s cg TN~ |, Qe Developmgl X

Construct methods to overcome challenges in creativity Employability un
SUPport CSR and ethical activities in organizations i nterr
e — of DC
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Suggested Texy & Reference Books: of -
usiness Policy - AzharKazmi- S. Chand & Co. NewDelhi m‘bi
2. Strategic Management: Concepts & Cases - UpendraKachru, ExcelBppks. , 81‘54
3. Strategic Planning: Formulation of Corporate strategy - V.S, Ramaswamy, S. Namakumarj - bloc

Macmillan Publishing HouselLtd.

4. Management Policy & Strategic Management - R. M. Shivastava, Himalaya Pub!ishing Un
House, Mumbaj Int
¥ Creating Excellence - Craig R. Hickman & Michael A. Silya - London Univeral Bogk Stall, de
NewDelhi. B
T
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Courst Objectives: -
 identify & analyze cthical : .
»“ “\‘ 1Y ingonthe mlcma::\::c; ““ international business and to create awareness about the various
o= € al level for the promotion of international trade & business.
l n|\]
. +ional Busincss. An Intro .
duction, History, Nature & Scope of International Business: Comparison
casons for Growth oflntcrnatlonal Business, Stages
ations, India and

\tjon between countrics, Levels ©

lxnlll
L Environment: Econom

and International Business, R
lobalization. Multinational Corpor

Effect of Envuronmcnt 0
pact of [ntegration.
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1*d\lﬂl\\
m\h,.\lnon EPRG Framework, G
Cross Cultural Communication,
f integration. Im

nogs, 1NICELS
NAFTA. Mercosur, APEC. ASEAN, SAARC, Commodity agr

n lntcmatxoml
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Rcmoml trade

and government environment,
ading environment lntemational

Adam Smith’s Absolute Cost Advantage
| business, [nternational
Market [mperfection
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Market Selection, Foreign D

| Product Life Cycle T
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st Approach,

| Trade Theories:

Cost Advantage Theory,
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SN

2SS KC ‘Lll
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Multidomestic Firm,
Structure, Different
Structure,
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| Firm, Global Fum,

f( uv.uu/.mun Srructure-
Control Systems.
/

Lruciure;
iness: Timing & Sc fode of entry in Foreign Market-
oo Joint Ve nlurc. \Vholly Owned Qubsidiary BY

¢ Country Risk Analysis, € laaamo.anon
of Risk Analysis for
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Exporting Turnkey ¥
Green-Field Venture A 15
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Overview of Internat
Investment Decision,
International Marketing= ¥
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Suggested Text and Reference Books: .
T Hill, C‘x\\". International Business. New Delhi: Tata McGrgw Hill,2008. .

Keegan, J. W. Global Marketing Management. New Delhi: Pearson Educatlon. 1
Daniel, J.. & Lee, H. International Business Environment. New Delhi: Pearson Education,

Onkvisit, S., & Shaw, J. International Marketing. New Delhi: Pearson Education.

Derskey, H. International Management. New Delhi: Prentice Hall of India.

Aswattapa, K. International Business. New Delhi: Tata McGraw Hill.

Luce, 11_1 Spite ofthe Gods: The Strange Rise of Modern India, Doubleday, 2007.

Cavusgil, International Business: The New Realities, Pearson Prentice Hall, 2008
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Suggested Text and Reference Books: ‘ -1
br. March, J. G. (1994). A primer on decision making: How decnsnon§ happen. Th{e F(;:/glPress, |
2. Pidd, M (2012). Tools for thinking: Modelling in management science (4th ed.). Wiley.
3

. Clemen, R. T, (1996)

- Making hard decisions: An introduction to decision analysis (2nd ed.). Dy
Press.

g

Goodwin, P., & Wright, G. (2014). Decision anal

Tversky, A., & Kahneman, D, (1974).
185(4157), 11241131,

ysis for management judgment (Sth ed.). Wiley
Judgment under uncertainty: Heuristics an
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se Objectives:

dents will understand the framework
B i biaing e :‘\.‘\.‘1.1.‘\11‘\&\\\0.1\\ and fundamentals of Supply Chain Management as the
g and sustaining high performance and effectiveness in the organization

Unit 1

Supply Chain Management: Ev 3

‘{11‘-l0[\|\:|\ Sk ‘hl‘lT\gu‘mm. Evolution, C.’Ol\ccpt. objectives & importance, competitive advantages

C]].\intq;‘ ,‘3\\.' ‘\ \.nn ‘1?‘\\\\1\\\5011\@1\1, Al\al?fucs in SCM, Supply chain planning,Different views of supply
ain, Supply chain drivers, Supply Chain strategy and its development, Strategic fit in supply chain

Unit 11 S
Forecasting in SCM: Forecasting in s :

. \‘ 5 :( b lm_“‘““”g in supply chain, methods of forecasting, Bullwhip Effect & Time-
SCTries Analysis, Exponential smoothing method of forecasting, Forecasting errors and their measurement,

Trackine signal and seasons ity s. For i i i istics i
a sig S ;Ak nality models, Forecasting using multiple characteristics in Demand Data and
Inventory Management in Supply Chain

Unit 111
Inventory. types of inventory. inventory systems, inventory modelling, role of distribution in a supply
chain. factors influencing distribution network design, Inventory management in supply chain, Multi

echelon Inventory Management, e-supply chain.

Unit IV
Network Design in Supply Chain, Network Design of Global Supply Chain, Alternative channels of

Location Decisions in Supply Chain, factors influencing network design decisions,

Distribution,
dels, Uncertainty in network design,

framework for network design decisions, Network Optimization Mo
Network Design in Uncertain Environment and Flexibility, Flexibility in Supply Chain

Unit V g
Optimal Level of Product Availability in Supply chain, Time Value of money in Supply Chain, Different
in Forecasting 1n Supply Chain,

types of Analytics in Supply Chain Predictive Modelling 11 . \
Representation on Uncertainty in Supply Chain, Using Decision Tree for handling Uncertainty,

Modelling Flexibility in Supply Chain; Trends, Challenges and Future of Supply Chain
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Suggested Text & Refere
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Logistics and Supply.C!l
Christopher, M. Logistics

nagement —Strategy,

2
Fi : itsman :
Improving Services. Londor, Pitsmats Chain Ma
3! Cl,]l:g;)m, S., Meindl, P., &Kalra, D. V- Supply
arsor. anagement - Cases and (

nd Supply Chain M

Operation. 6th Edition. Pe >
i, Logistics d
and Managing the Supply Cha

4. G Raghuram& N Rangaraj

Millan. > . !
Levi, S. D. et al. (2003). Second Edition. Designing

Strategies and Case Studies. Tata McGraw-Hill. .

6. Christopher, M. (2000). Second Edition. Logistics & Supply Chain Management: S
Reducing Cost & Improving Service. Pearson, India.

7. Shapiro, J. F. (2001). Modeling the Supply Chain. Duxbury.

8. Sople, Logistics Management. Pearson, India.
9. Agrawal, D. K. Supply Chain Management-Strategy, Cases & Best Practices. Macm

10. Shah, J. Supply Chain Management- Text and Cases. Pearson, India.

n

List of Open Sgurce Software/learning website:
https://nptel.ac.in/courses/110106045
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Suggested Text and Reference Books: :
' : cation
I Lovelock C, Service Marketing, Pearson Educe

. ., Himalaya Publishing House

2. Venugopal V/ Raghu V' N, Services Marken’no,

3. Apte G, Service Marketing, Oxford University f"ress

4. Jha S M, Service Marketing, Himalaya Publications ‘

b Kandampully J A, Service Management, Pearson Education . :

6. K. Rama MohanaRao (2009), Services Marketing, Pearson Education, Ncw‘DcHn !
7. Valerizeithmal, MaryJoBunter (2009), Services Marketing, Tata McGrawHil, New Delp;
8. B. Sudhir, JawaharBabu, Subrahmanyam (2010), Services Marketing, Students el

Publishing House Private Limited, Hyderabad. ‘

D)

Christopher Lovelock (2009), Services M
10. Christian Gronrose

Delhi.

arketing, Pearson Education, New Delhi,

(2009), Services Management and Marketing, Maxwel| Macmillgy

1. ' - |
Kenneth E. Clow, Dayig L. Kurtz (2009), Services Marketing Wiley India New Delhj
2 Sy cini,
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Suggesteqd Text ang Reference Books:

I Northouse, p. G. (2021), Leadership: Theory anq Practice (9t ed.). Sage Pubhcauons_
2. Yukl G (2013). Leadership in Organizatjong (8thed.). Pearson Edgucatro;m
3. Lencionj p. (2002). The Five Dysfunctiong of a Team: A Leadershtp Fable, ‘{osse -Bagg.
4 Goleman, D, Boyatzis, R., & McKee, A (2013) Prima] Leadershlp: Unleashmg the POWer of g
Intelligence Harvarq Businesg Review Pregs.
5. Kouzes, J M, osner, B, 7 (2017). The Leadership Challenge: How o Make EXU'aordin ‘
appen ip Orgamzations. Jossey-Bass 3
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;» n\'_,\‘ aduct Clasesfication. Management of New Product Development Process, Managing
roduct 1 de ovels ', R st aniratnnn ¢ focus cing
du vole, Product focused organwation; Market focused organization, Factors influencing

design of the product, Changes affecting product management

Unit N

Brand Management Introduction 1o Brand Management, Brand Management Process, Brand Choice

Decisions and Models Brands v/s Products, Benefits of branding; Brand attributes, Significance of
branding 1o consumers & firms, Brand Elements, Product Market Strategies: Product Evaluation Product
beoduct Differentiation, Preference Analysis, Benefit of Segmentation.

Posttioning: Concep!

Brand Assct Valuation, Aaker Model, BRANDZ,
and implications, Measuring Brand equity:
ommunication, Brand Positioning, Brand

Unic 111

Mhe Brand Equity concept, Brand Equity Models -
frand Building: Brand building blocks
ents of Branding, Brand Identity, Brand C

ity Brand Valuation, Brand Tracking and Monitoring
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Brand Heso

Brand \'alue, tlom

4 Over Time, Building Brands in indian Market, launching a New Brand, Revitalizing
Brand Portfolio Management, Managing Brands Across
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Anl agIng pran
Brand Extension Slralegies,

i

ographical Borders Brand Values, Brand Know ledge, Brand V

T
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Branding, Co-branding, Brand Crisis. Emerging
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prand transier, manag
nl, Digital Branding, Employment

Managing Brand Experience.
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nce Books: )
Delhi: Pearson Education.

Brand Management:

ested Text and Refere
A., &Jha, M. (2007). Marketing Management. New D

Sugg
Keller, K. L. (2004). Strategic
Kotler, P., Keller, K. L., Koshy,

Pearson Education

. Sengupta, S. (2006). Brand Positioning.
Majumdar, R. (2007). Product Management in India. Delhi: Prentice Hall of India

3
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azmi, S. H. H. &Batra, S. K (2008). Advertising and Sales Promotion. New Delhi:]

Books.
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\\IUH\‘\ Service Operation

Management
=l h

Rxam Assignment
St

“ourse Objectives:

[0 unders s\ IO : : . oo , ;
eli 3 iy 1”“‘“_‘.““‘& concepts of service management and developing ability to design service
felivery systems to fulfill needs of various customers.

Unit |

Introduction of service operati '

. ;d_\}\t\\ {1 of service OP\LIMIOHS management, types of services and processes, service matrix,
nderstanding the nature of services, Aligning service strategy and service competitiveness.

Unit 11

New Service Development - Designi

: . : ng of Service delivery Mechanism, Service design, development &
automation, Managing human resource in services, Service encounter

Unit 111
Serv 1~cc.Quali\y: Conccpl and Models; Service recovery and Sgrvice guarantee, Service facility design
gnd facility location, Demand Management in Services, Capacity Management or Supply Management
in Services, :

g
Unit IV .
Complaint management, Service Encounter, Productivity and Performance measurement, Service
Inventory Management, Service Supply Chain Management, Global trends in services sector.

Unit V

Queuing System: Introduction & characteristics, Application of simulation in service operations
management, Vehicle routing and scheduling; Services management in IT/ITES sectors: Call Centre
Operations, Web-enabled Services, ERP enabled Services, Tele marketing.

Course outcomes focused on cmployabi|ity/cntreprcncurship/ skill development

COs After completing the course, 4 student will be able to: Mapping
CO1: | Map and cvaluate service matrix; relate service strategy and competitiveness Skill Development
according to the processes of the service firms
\E)Z: \ Design service delivery mechanism; manage human resource in services Entrepreneurship
CO3: \

03: | Evaluate service quality models; analyse demand management in services; Skill Development

formulate supply management in services : : :
CO4 \Examine The service supply chain management, and global trends in service [ Skill Development

sector , :
cO5 \Application of simulation in service operations management Skill Development;

Employability

»}ﬁ»\’/w’) @ B
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Suggested Text& Reference Books:

ugg ,
I Richard B. Chase, Operations management, TMH. oving Service Delivery, Pearson

2. Robert Johnston, Service Operations Management: [mprov f"ogrd
3. KanishkaBedi, Production and operations management, (I)X
4. SN Chary, Production and operations management, TM.P ' Management: Operations, Strategy
5. Fitzsimmons, J.A. and Fitzsimmons, M.J. (2014), Sc;lr\.”cc i

Information Technology, 7th, McGraw-Hill: New Delhi ions Management, Cengage

) ) g ations =

6. Metters, R., Metters, K.K. and Pullman, M. (2008), Service Opera

Learning: New Delhi. ice Management anq
7. C. Haksever, Render B., Russel S. R. and Murdick R. G. (2007), Servi .

Operations, 2nd Ed. Prentice Hall.

List of Open Source Software/learning website:

https://archive.nptel.ac.in/courses/110/106/110106046/




L Maximum Marks Allotted Contact| Total
Theory Slot Practical Slot Hours |Credits
Subject End Term Evalua Contiuupus Conti 1 g
0y D) tion < o Ly
Name [ a Evaluation Evaluation N:::,;(Iq week
End Sem Personality L\Ii(l Quiz/ s
Assessment| Overview | ¢ Assignment Internal | External A U
g A |Exam
Database g N ]
703011 [Management S0 10 20 20 - - 100 |3|-|0] 3
__System

Course Objectives:

The course objective
terminology and to understand the rel
hardware, networks, data storage, operating systems, and software programs.

of" this subject is to desctibe key concepts, issues, and operational
ationships of key components behind concepts such as

Unit 1
Introduction: Advantage of DBMS approach, various view of data, data independence,

schema and sub-schema, primary concepts of data models, Database languages, transaction
management, Database administrator and users, data dictionary, overall system architecture.

ER model: basic concepts, design issues, mapping constraint, keys, ER diagram, weak and
strong entity sets, specialization and generalization, aggregation, inheritance, design of ER

schema, reduction of ER schema to tables.

Unit II ‘
Domains, Relations and Keys: domains, relations, kind of relations, relational database,

various types of keys, candidate, primary, alternate and foreign keys.
SQL: basic structure of SQL, set operations, aggregate functions, null values, nested sub
queries, derived relations, views, modification of Database, join relations, DDL in SQL.

Unit III
Distributed Database: basic idea, distributed data storage, data replication, data

|
fragmentation- horizontal vertical and mixed fragmentation
Storage structure and file organizations: overview of physical storage media, magnetic disks-

performance and optimizations.

Unit IV | : :
Transaction, concurrency and Recovery: basic concepts, ACID properties, Transaction states,
implementation of atomicity and durability, concurrent executions, basic idea of

serializability, basic idea of concurrency control, basic idea of deadlock, failure classification,
storage structure types, stable storage implementation, data access, recovery and atomicity-
log based recovery, deferred Database modification, immediate Database modification,

checkpoints.

ions, organization of records in files, basic concepts of

Unit V
anization.

asic idea of RAID, file organizat
ﬁdexing, ordered indices, basic idea of B-tree axlq B+-tree org




After succes : .
sful completion of this course, students would be able to: | Mapping )\

Differentiate database
i ystems f i i
eaturc it TR Systemrsom file systems by enumerating the | Skill development

Explainthe terminology,
indatabase systems.

features, classiﬁcation\s, and characteristics embodied \Skill development W

Design principles for logical deSign of databases, including the ECIR method | Entrepreneurship

Evaluate database storage structures and access techniques | Employability

Identify the issues of transaction processing and concurrency control. \ Skill development

Analyzeap information storage problem and derive an information model Employability
expressedin the form of an entity relation diagram, binary tree, etc.

\
\
\
|

Suggestcd Text and Reference Books: ,

1, Database System Concepts — A Silberschatz, H.F Korth, Sudersan, MGH Publication.
5. Anintroduction to Database Systems — C.J Date 6 th ed.

2, fundamentals of Database systems — Lelmasri &amp; Navathe |l ed.

4. An introduction to Database systems —B.C. Desai.

List of Open Source Software/learning website:
lmps://onlinecourses.nptel.ac.in/n0023_cs29/prev1ew




" MADHAV INSTITUTE OF TECHNOLOGY & SCIENCE, GWALIOR (A Govt. Aided UGC
Autonomous & NAAC Accredited Institute Affiliated to R.G.P.V., Bhopal, MP)

—

F\ Maximum Marks Allotted Contact
Theory Slot Practical Slot il
Subject per week
I Subject Name ERAETer ML VAL ; Continuous Continuous Total Total
Code ) _ﬁ__t; N et _ Evaluation Evaluation  |Marks Credits
End Sem [Personality 2?“ Quiz/ [nternal External &1 2
Assessment| Overview “‘“"' Assignment UL L AL
(el N e S| T T Exam i
703012 Labor Laws 50 10 20 20 - - 100 {3 (-0 3 J

Course Objectives:
To learn the laws relating to Industrial Relations, Social Security and Working conditions and understand

the laws related to working conditions in different settings

Unit I ,
Introduction to Labour Legislations and Regulatory Laws: Meaning and classification of Labour

legislations in India. History & Development of Labour Legislations in India.

Unit 11

Laws relating to working conditions — Factories Act, Shops & Establishment Act, Contract Labor
(Abolition & Regulation) Act.

Unit IIT

Laws relating to Social Security- Employees Provident Fund Act- Employees State Insurance
ActWorkmen's Compensation Act-Payment of Gratuity Act-Maternity Benefit Act. Unorganized
Workers Social Security Act, 2008..

Unit IV

Laws relating to employment, service conditions, Employee Relations- the Industrial Disputes Act-
Trade Unions Act- Industrial Employment (Standing Orders) Act.

Unit V
f Wages Act-Equal Remuneration

[aws relating to Wages-The Minimum Wages Act- the Payment o
Act-Payment of Bonus Act.

Course Outcomes focused on employability/entrepreneurship/skill development:

[ COs After successful completion of this course, students would be | Mapping
able to: b
CO1: | Analyse the judicial setup of Labour Laws, Employability
CO2: | Measure the salient features of welfare and wage Legislations Skill Development
CO3: | Develop the knowledge of Labour Law in General HRD Practice. Skill Development
CO4: | Recommend the laws relating to Industrial Relations, Social Security Entrepreneurship
and Working conditions I :
CO5: | Explain procedural and industrial discipline Skill Development

¥
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Suggested Text & Reference Books:
I. Kumar H.L., (2002). Practical Guide to Contract [ abour - Regul
New Delhi: Universal Law Publishing.
al Relations in [ndia. Agra: Ram Prasad.

Mathur, A.S. (1968). Labour Policy and Industri
aw. New Delhi: LexisNexis,

Singh, Avtar. (2002). Introduction to Labour & Industrial L

List of Open Source Software/learning website:

https://onlinecourses.nptel.ac.in/noc22 mg52/preview
w))“( % il
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Tnapya Sl & Distribution ] < | N 3
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Course Objectives: T
To discuxs VANIOUR aspecte ¢ sale -
{ PeCts of the sales fun ton ranging from Varous sales organization structures to the

OIe of the xales manape; : S
IR IMproving sales by hiting, training, motivating and leading the sales force

Unit 1
miroduction: Nature. soc c 2 of

— .\\ '.]t1~~“ kil ' ”{‘ \'nr\c and mg aning of sales Management, evaluation of sales management, roles

Tﬁ, Cx and -w]- x. o1 sales managers, sales objectives, strategics and tactics, emerging trends sales
nanageme King sale ) P "

e ?.\-i-m nt, {m ,m,_ sales and distribution management, psychology and selling-buying decisions, sales
newiedge and sales related marketing policy*s-sales process, transactional and relationship selling.

Unit i
Manaven or vale ’ 17 { 1

anagement of Sales: € oncept of sales orgamization, types of sales Organization structures,
specialization with in sales OTganzation, sizing and staffing the sales force, training and motivating sales
force, compensating and leading sales force, sales force cxpenses, marketing audit, sales force audit,

evaluation of sales organization, evaluating and controlling the performance of sales force.

Unic Il
Analyzing Market Demand and Sales Polcmial:Slmlcgic planning, role of marketing and sales,
Mmarketng and personal selling strategics, sales strategy, developing sales forecast, forecasting
approaches, sales budger. Preparation of Sales Budget, Sales Quota and Designing Sales Territories.
Sales Organization, Designing the Structure and Size of Sales Force, Recrui

~4
Force, Motivating, Training and Compensating the Sales Force, Evaluation and Analysis of sales force.

Unit 1V :
Distribution Channe: Introduction, importance, types, functions, and design of Channels. Overview of

Channel Management decisions, Channel conflict and resolution. [nternational channels of Distribution.
modes  of transponation, Multimodal Transport System- Overview, Containerization,

Major | i ! .
Multumodalism in Jnaia. Third Panty Logistics- Service providers, Risks of Outsourcing and risk
managemen|. ' (

b v distribution costs and

e , . ¥ istributi stem; distribution logistics;
Distribution Management: Indian distribution sygcm, e g —-— et
control; role and functions of intermediaries; selection and nwuvanm? of :mcmwdnérhwa. P(l:lltlL npdlr:sﬁl)x:
physical distribution process, Channel Intermediaries — Whvk“_‘ ling and l‘m':‘:"‘!ﬁr thml mVZnical
Consumer goods, Industrial Goods & Services — Integrated Marketing Channels — Horizontal, )

gt
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L. &Decarlo, T. (2005). Sales Management. New Delhi: John Wiley

Decision, Strategies and Cases" Prentice hall 2009,




Maximum Marks Allotted Contact
Theory Slot Practical Slot Fiowrs
Subject el il er week
SUbjee ' . Continuons Continuons ota Total
\ Subject Name
Code o ki ol b "‘"a"m{ halumlnn _Evaluation  [Marks Credits
End Sem \Penmam Quiz/ Internol Csternsl LITiP
\ccrmmm‘ Overview | o ;\«mnmem %
‘ﬂl(lll ‘ Investment & &0 . 10 ‘ 100 | 3 3
Portfolio Management : i i 20 20 - e 0 & lo l
|

Course Objectives:

To expose the students to the concepts, tools and techniques applicable in the field of security analysis
and portfoho management

Unit 1
Investment — meaning, nature and scope of investment analysis — elements of investment - types of

investments, Overview of Capital Market: Market of securities, Stock Exchange and New Issue Markets
- therr nature, structure, functioning and limitations.

Unit 11

Risk & Return: Risk Retumn concept, Calculation of Risk and Return of single security and Portfolio,

systematic and unsystematic risk, multifactor model of risk & return, efficient capital markets, concept
of beta, SML and CML valuations.

Unit 111

Portfolio Theory: Portfolio Concepts and Evaluation, Portfolio and security returns, diversification,
markowitz model, sharpe index model, factor models and arbitrage pricing theory. portfolio investment
process, portfolio management strategies, sharpe and treynor méasures.

Unit IN

Technical Analysis: Dow Theory, Support and Resistance level, Type of charts & its interpretations,
Trend line, Gap Wave Theory, Relative strength analysis, Technical Versus Fundamental analysis.
Nature of Stock Markets: EMH (Efficient Market Hypothesis) and its implications for investment
decision. Capital market theorem, CAPM (Capital Asset Pricing Model) and Arbitrage Pricing Theory.
Case Studies.

Unit V
Bond Market: Bonds - Fundamentals of bond, valuation; Interest rates, spat rate, forward rate and
yield curve Bonds - Term structure of interest rates Bond.

Course outcomes focused on employability/entreprencurship/ skill development

After successful completion of this course, students would be able to: Mapping
CO1: | Explain the characteristics of various investment alternatives available to | Skill development
INVESLOrS. & ‘
CO2: | Measure the Risk and Rewurn of Single security. skill development

bt
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e “Employability

CO3: | Create portfolio strategics for active portfolio

Employability

L]
hnical and

CO4: | Analyze performance of the secondary capital market by using tec
fundamental analysis.
COS: | Evaluate bond yicld in different market segments.

Entrepreneurship

Suggested Text & Reference Books: . Security. Analva D
I. Sidney Cottle, Roger F. Murray, Frank E. Block, Graham and Dodd: Sccurity Analysis, Tata

McGraw-Hill, New Delhi. B ) o
Reilly, Investment Analysis and portfolio management, 2009 edition, Cengage Learning

3. Bodie. Kane and Marcus, Investments, 9th edition, TMH. 3
4. Prasanna Chandra, Investment Analysis & Portfolio Management, 6th Edition, TMH

S. Bodie, Kane, Marcus &Mohanti - Investment and Indian Perspective (TMH)

6. William F. Sharpe, Gordon J.Alexander and Jeffery V.Bailey: Investments, (Prentice Hall).

7. Abhishek Kumar, Index Investing, 2020, SAGE Publishing

8. Donald E. Fischer and Ronald J.Jordan: Security Analysis and Portfolio Management, (Pearson

Education, )

List of Open Source Software/learning website:
https://onlinecourses.nptel.ac.in/noc21_mg99/preview
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RCLEa Maximum Marks Allotted Contact T
Theory Slot Practical Slot Ly
Subject SR
Sul ‘ Subject Name End Term Evalus Continuous Continuous | Total Total
Code s unlrl YR Lor __Evaluation | Evaluation  |Marks Credits
End Sem - [Personality L\I.I(l Quiz/ Internal External SIS
Assessment| Overyiew | D™ Asslgnment il Ll
b et 7 e X fiiwg [ Exam TR gl
203015 Management of <
Lo Inventory Systems S0 10 20 20 i B 100 13}-10 3

Course Objectives:

This course will help students in efficient and cconomical handling of materials and storage lowers the
acquisition and possession cost resulting in the reduction in the real cost.

Unit 1

Introduction to Inventory and Materials M

anagement: Concepts and Issues, Types of inventory,
Inventory costs and their me

asurement, Structure of inventory models, Importance and areas of materials
management. Inventory Problems and Selective Inventory Management: Classification of inventory
problems, Importance-based classification ofinventory, selective inventory management techniques and
their use, Numerical problems.
Unit 11

Static Inventory Problems under Risk: General ch

aracteristics, Opportunity cost matrix and cost
structure, Mathematic

al formulations (discrete and continuous cases), Imputation of costs, Numerical
problems. Static Inventory Problems under Uncertainty: General characteristics, Decision criteria for
uncertainty and inventory problems, Distribution-free analysis (Tchebycheff and other inequalities),
Comparison of analyses with full and partial information, Numerical problems.

Unit III

Dynamic Inventory Problems under Certainty: General characteristics, Fixed Order Size System (EOQ
and its variants), Economic Production Quantity (EPQ), Fixed order interval system, Inventory problem
formulation and solution under constraints, Numerical problems. Dynamic Inventory Problems under

Risk: General characteristics, Types of inventory control systems with known stock-out costs and service
levels, Approximate and exact methods for safety stock determination, Numerical problems.

Unit IV

MRP, MRP-11 and DRP: Concepts and Issues of MRP, Design of MRP system and its variants (MRP-II
and DRP), Numerical problems. JIT-based Approaches for Materials Management: Concepts and Issues,
Relationship with Lean Engineering practices, Design of JIT-based inventory management systems,
Numerical problems. Basics of Purchasing Management: Fundamentals and importance of industrial

purchasing, Types of purchasing, Related techniques (non-quantitative and quantitative) in purchasing,
Measurement and evaluation of performance of suppliers and purchasing systems, Numerical problems.

»

Unit V .
Theory of Constraints and Materials Management: Concept and Issues, Bottleneck and non-bottleneck

resources, Process and transfer batches, Capacity copstraint resources, D-B-R scheduling and VAT

{@ By

\o’
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Value lfnglnccrin;://\nnlyms and Storeg

ylants, Effect on materi: sAThe wical problems. : 3 R
| ffect on materials management, Numerical | VA). Steps in VE/VA, Effects

/].'
TEritemant: Ohlselivas cenne o Value Engineering/Analysis (VE/ ,
Management: Objectives and issues of Value Engineering ) os management, Numerical

anproaches for stor
#) - Pull distributi
ish versus Pull distribution

on purchasing and materials management, Basics of and :
. . W l
. Finn : e anagement: Trends and 1SSucs,
problems. Logistics and Supply Chain Management: Tre , e e v
\ on and Greening SC, Inventory system development,

system, Basic Issues in Design for Logistics, SCM,
Numerical problems.

a0 wnronoitrehin/ ski welopment:
Course outcomes tocused on (‘Illphl_\:lhl||l)'/l‘ll|l (‘|)|(IILIIIN|II|)/ skill de I

3 " e ) T e
Mapping
Skill development

COs \fter completing the course, a student will be able to ——— =
7 2 1 e . \ f e ate > aS550CIk
CO1: | Understand the role of inventory management and investigate (he a

| numerical problems e Qkill devel 3 1
A A — e ——— “trate VAL 3 N cvelopme
s and techniques of inventory control. Ilustrate various Skill d pment

CO2: Analyze vanous tool
accounting practices related to inventory. Fmploywbilily
e PO TR S o - . SRl - «
CO3: | Investigate dynamic inventory problems, EOQ model concept = =IO abilit
- = : - , . = i 1he halance between | Employabili
CO4: | Analyze the aspects of materials handling and learn how l0.|(L.Lp the balance betwee [ ployability
priority and capacity. Test JIT and EOQ model concept in inventory managemen

svsiem

CO3: | Evaluate the requirements for maintaining an optimum level of !nvcnlOI'.y . of
materials; inventory system development. Develop different models of determining
best order size in deterministic as well as probabilistic situations..

Skill development

Suggested Text & Reference Books:

. Starr, M K and Miller.D W, Inventory Control: Theory and Practice, Prentice Hall.

2. Tersine, R I, Principles of Inventory and Materials Management, PTR Prentice Hall.

3Silver, E A. Pyke, D F and Peterson, R, Inventory Management and Production Planning and
Scheduling, John Wiley.

4_Krishnan Dr. Gopal - Material Management, (Pearson, New Delhi, 5th Ed.)

5. Dutta, A.K_ Integrated Materials Management, New Delhi, PHI.

6. Sople, V. V. Logistics Management. New Delhi: Pearson Education P. Ltd.

7. Raghuram G. (I.ILM.A.) - Logistics and Supply Chain Management (Macmillan, Ist Ed.).

. Gopalakrishanan P and Sundershan M. Handbook of Materials Management. New Delhi, Prentice w
Hll, of India.

9. Dobler, D.W. etc. Purchasing and Materials Management. New York, McGraw Hill.

List of Open Source Software/learning website:

Jarchive.nptel.ac.in/courses/110/105/110105095/ @\/‘w%
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Course Objectives:

[0 equip indiy iduals with {lye l\nm\'lcdgc and skillg
fundament . strategies, and best practices of e-business, en
digital technologies for entrepreneurig| suceess and sustainab|
Unit 1

al principles,

Lo thrive in the digital er
potential of

a by un(lcrstan(ling the
abling them to harness the
¢ growth,

In this unit, we lay the found
modern business |
\\IW

ation by
andscape, We
portunities. Topics covere
technology on busine

Introducing the concept of e-business and its significance in the
explore the evolution of e-busine

/ $S, its advantages, challenges, and
d include the digital transformation, e-business models, and the impact of
§§ processes,

Unit 11
This unit delves nto the
platforms, and Strategie
Systems, security me
emerging trends in ¢

fundamentg|
s for online buyin
asures, and consum
-Commerce, sych

principles of e-commerce, focusing on the various models,
g and selling, We examine e-commerce infr
er behavior in the digital marketplace. Addi
as mobile commerce

and social commerce,
Unit 111

astructure, payment
tionally, we discuss

gital marketing and advertisin
engaging target audiences ]
Optimization (SEO), social media marketing,
the role of data analytics in Optimizing mark

8. We delve into strategies

annels, including search engine
content marketing, and email marketing. W
eting campaj

e also examine
Mpaigns and measuring thej

Unit IV

navigation, responsive design

, Visual aesthet
persuasive design techniques i

n enhancing co

portance of intuitive
0 explore the role of
gagement,

ics, and usability testing. We als
nversions and driving customer en
Unit vV

Data is the lifeblood of e-business,
intelligence in driving informed dec
collection, slorage,
customer sc'glﬁcnlq
usage.

In this unit, we explore the power of data analytics and business

ision making and gaining a competitive edge. \\’e.de.lve into q;im
analysis, and visualization techniques. Topics covered include predictive analytics,

tion, data-driven decision making, and the ethical considerations surrounding data

G
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Course Outcomes focuse
[\‘ k-\—~~*«r‘ —~ NELTER . 1ts would ’ : i 3
COs After successfu) completion of this course, students would be [ M RPLIS

able to:
BLLLGAL

don employability/entreprencurship/skill development:

Explain (he key concepts and principles of e-business. Lo — AT

Measure the role off e-commeree infrastructure in facilitating online =mployability

transactions,
LA

e - ‘ 2 i mpadd ‘ il
Design c-commerce strategies and best practices to real-world business Employability
scenarios,

Skill Development

Analyze consumer behavior in mc‘digilnl marketplace and its
implications for e-business,

Evaluate the effectivencss ofdigital marketing campaigns using
| | relevant metrics and analytics.

Employability

References:

I. Chaffey, D., & Ellis-Chadwick, F. (2019), Digital marketing: Strategy, implementation and practice,
Pearson,

Laudon, K. C., & Traver, C. G, (2019). E-commerce: Business, technology, society. Pearson,
O'Brien, J. A, & Marakas, G. M, (2018). Management information systems. McGraw-Hil| Education,
Turban, E., Outland, J_, King, D, Lee, J., & Liang, T.-P. (201 8). Electronic commerce: A Mmanageria|
and social networks perspective. Springer.

[ IS

o

Suggested Additional Readings:

4. Lee I, & Lee, K. (2019). The internet of things (IoT): Applications, investments, and challenges for
enterprises. Business Horizons, 62(1), 105-114.

5. Rayport, . F.. & Jaworski, B. J. (2004). Best face forward: Why companies must improve their service
interfaces with customers. California Management Review, 47(3), 35-58.
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* MADHAV INSTITUTE OF TECHNOLOGY & SCIENCE, GWALIOR (A Govt. Aided UGC
- Autonomous & NAAC Accredited Institute Affiliated to R.G.P.V., Bhopal, MP)

COURSE OUTLINE OF MANDATORY AUDIT COURSE (MAC)
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MAC: Mandatory Audit Course will be compulsory to pass which will be a mandate to award the final degree. On the basis

ol continuous assessment and on recommendation of the Department with final grades/marks, the Examination cell will issue
a certificate for this course.

Course Objectives:

This course aims to provide students with an understanding of the nature of enterprise and
entreprencurship and introduces the role of the entrepreneur, innovation and technology in the
entrepreneurial process. The course content is relevant to those individuals thinking about starting a
business, those who are interested in commercialising their own innovations or of others, and those who
advise entrepreneurs or engage in policy making in the entrepreneurship area.

Unit I

Concept of Entrepreneurship, Traits of Entrepreneur, Distinction between Entrepreneur and Managers,
Difference between Inventors and Entrepreneurs, Entrepreneurship- Mindset, Big companies v/s start-
ups, Inspiration from Role Models and Social support; Misconceptions and Myths of Entrepreneurs,
Business Model.

Entreprencurship Development in Emcrgmg Markets: Types of Start-ups, Intrapreneurship, Small &
Medium Business Enterprises, [nternational entrepreneurship, Mistakes start up makes

Leader v/s Manager, why do ventures require Dynamic leaders, Principle centred Leaders,
Entrepreneurial leadership, Components of Entrepreneurial Leadership

Unit IT

Introduction, Creativity & Entrepreneurship, Characteristics of Creative People, Blocks to creativity,
Creativity at work- A must for survival, Sources of new ideas, Techniques for generating ideas
Introduction, Opportunity definition, Opportunity recognition, Opportunity Process, Sources of
Opportunity Indian Economy- Opportunity, Steps involved in Assessing Business Potential of an Idea,
Steps involved in Tapping opportunity.

Intellectual Property rights, IPR and their Importance, Importance of IP for start-up? What is Patent?
International Patents Trademarks, Copy rights.

Unit IT1
Entrepreneurial Op]')orlunilies and Business Plan, When, Business Plan Drivers, Perspectives to be

considered in Business Plan Preparation, Basics of Business Plan, Pitching a business Plan, Reasons of
failure of Business plans,

Small Scale Industry: Characteristics of SSI, Role b€ SSI in Economic Development, Advantages of
Small-Scale Industries, Government Support to SSI during Five Year Plan, Impact of Globalization and

Liberalization on SSI, Impact of WITO/GATT on SSIW Tiny and Service Industries




